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en's Wear 


ore Wool Used 


Men’s Sweaters 
By ALAN SIEGLER 


fen’s sweater buyers are 
ing orders for more wool 
nents than in previous years. 
urvey of chains and local 
lent buying offices indicates 
ncrease everywhere, in some 
s a considerable one. 
We are using so much wool, 
e is no comparison with last 
,»”’ says Walter Bikales of 
ag C. Krewson Corp. “In 
it’s more this year than in 
ast five years. It’s pure wor- 
, too, instead of the lamb’s 
| we used to handle.” 
He is pleased with the change. 
Sweaters are beautiful in wool. 
ere’s less pilling and there are 
nany advantages. White is 
he big color and you have your 
| colors with jacquard de- 
ns. A good heavyweight wool 
iter sells for $16 to $18. I 
it the poor man’s overcoat.” 
Lawrence Gaines believes 
> wool will be traded this 
, based on his experience 
year as a buyer for Stern 
. This is his first year with 
solidated Clothiers, Inc. 
Wool is being accepted more 
han ever,” he says. “The 
shed wools are the biggest 
Mgle new factor. The fleecy 
pe. In the Middle Northern 
ates flat knits are moving but 
he brushed sweater is still doing 
t best. Also, mohair is doing 
uch better. The styling is bet- 
lhe colors are nicer. Wool- 
are selling better than the 
tsted probably because of the 
Ikies which are still big.” 


He rates the high-V the num- 
ber one seller in wools, followed 
by various treatments of the 
shawl collar and the boat neck. 

Wools are doing a “little bet- 
ter” business than last year, ac- 
cording to Jack Strassberg of 
Independent Retailers Syndicate 
Inc. He ranks 10 percent wool 
— all varieties — as second in 
sales volume. First is the blend 
of 75 percent lamb’s wool and 
25 percent Orlon in sweaters. 

In knit shirts, he says, more 
wool is being used in combina- 
tion with Orlon. “Cut and sewn 
knits are big in 8 percent Orlon 
and 20 percent wool,” he says. 
“There’s more wool being used 
in blends this year. The 100 
percent Orlon has been replaced 
with lamb’s wool blends.” 

Mr. Strassberg says his motto 
this year is, “Cotton is king, 
wool is good.” 

A similar slight rise in wool 
is reported by a spokesman for 
McGreevy, Werring and Howell 
Company. “Due to the fact that 
I have two wool numbers in the 
catalog,” he says, “wool has 
gone up. Heretofore, it’s been 
mostly blends. I thought I'd 
change over this year.” 

The chains also are using 
more tool. A_ representative 
firm, one of the largest in the 
country, reports 75 percent more 
wool in use this year than last. 
The demand for lamb’s wool- 
Orlon blend is reported three 
times as great as that of last 
year. 

A firm spokesman attributes 
the increase to styling and a 
change in consumer outlook. 
“People are more wool con- 
scious than ever before. The 
fisherman’s knit has done an 
awful lot to bolster our business 
in wool sweaters.” 


ISSUE: 


Government, Industry Conferees Seek 
Promotion Of Apparel Sales Abroad 


REPRESENTATIVES of the knitted outerwear industry inter- 
ested in exports were among delegates from the nation’s apparel 
industry who met at a conference in Washington on October 18, 
called for the purpose of taking joint action with government assist- 
ance in the promotion of apparel sales abroad. The meeting was 


convened by Secretary of Com- 
merce Frederick Mueller. It is 
one of a series of meetings of 
industry representatives to im- 
plement the program for the ex- 
pansion of exports initiated by 
the President. 

The knitted outerwear group 
in attendance at this conference 
consisted of Sidney S. Korzenik, 
executive director and counsel 
of the National Knitted Outer- 
wear Association; Paul Haber- 
feld, president of Rose Marie 
Reid; Barnet Lerner, president 
of Blume Knitwear, Inc., and 
Rudolph Stoller, president of 
Kayser-Roth International. 

Mr. Korzenik, in speaking for 
the group, pointed out that the 
chief obstacle to the growth of 
export trade in the products of 
the knitted outerwear industry 
lay in the high production costs 
that operated to favor foreign 
producers in the American mar- 
ket, and this limited American 
export possibilities to peripheral 
specialities. 

As to these, he stated, the de- 
velopment of trade has been 
commonly frustrated by restric- 
tions on imports in foreign coun- 
tries, which assume a variety of 
forms. Licensing, high duties, 
import or luxury taxes, deposits 
and bonds are some of the ma- 
jor impediments. 

Besides urging government ef- 
forts at removing those restric- 
tions, Mr. Korzenik put forward 
two recommendations for the 


knitwear and swimwear indus- 
try: that Export-Import bank in- 
surance for exporters, which is 
presently limited to political 
risks, currency devaluation and 
similar hazards, be broadened 
to include straight commercial 
risks, such as insolvencies or 
other failure to pay; and, second, 
that an effort be made by means 
of a mobile show to present 
American apparel attractively to 
foreign buyers in certain selected 
areas, so that on the basis of 
the first experience, this sales 
approach might be improved 
and applied to further areas. 

Mr. Haberfeld mentioned his 
company’s experience with un- 
duly burdensome restrictions, 
even to the extent of making it 
difficult to bring samples into 
certain foreign countries for dis- 
play to customers. 

Mr. Stoller reported the fact 
that export sales to some coun- 
tries were hobbled by duties, im- 
port taxes and deposits, citing 
as an illustration a case in which 
the importer was required to 
post a bond for an amount al- 
most three times the value of 
the import shipment. 

Mr. Lerner spoke of the dif- 
ficulties in obtaining adequate 
trade-mark protection abroad. 
Registration in all jurisdictions 
was expensive and enformement 
through the retainer of local at- 
torneys and investigators even 

(Continued on Page 44) 
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Cost Of Factoring Hinges On Prime Rate 


By CHARLES REICHMAN, Editor 


KNITWEAR and swimwear manufacturers and distributors are 
paying somewhat less for factoring than they did at this time Jast 
year. Although the factor’s commission for his basic services re- 
mains unchanged, the interest rate which he charges for funds ad- 
vanced prior to the factored receivables’ maturity is down a few 


percentage points. 

The lower interest charge re- 
flects the one-half of one per- 
cent reduction last August in 
the prime rate from the peak five 
percent in effect at this time a 
year ago. 

The prime rate is the interest 
rate charged by banks to pre- 
ferred risk borrowers. The fac- 
tor’s interest charge for funds 
paid out to his clients in advance 
of the maturity date of the fac- 
tored receivables is pegged in 
most cases to the prime rate. 
Traditionally, the factor’s inter- 
est rate had been six percent. 

Adjust Rates 

However, rising bank interest 
charges in the past three years 
has caused the factor to adjust 
the historic rate periodically in 
tune with changes in the prime 
rate. In May, 1959, when the 
prime rate moved up to 4.5 per- 
cent, the factor’s interest rate 
jumped to 7.2 percent. This rate 
was again revised upward to 7.8 
percent when the prime rate was 
stepped-up to five percent about 
September, 1959. With the 
prime rate now back to the 4.5 
percent level, the factor’s inter- 
est charge has come down again 
to 7.2 percent. 

The disparity of 2.7 percent 
between the interest charge and 
the prime rate is explained by 
the fact that the factor’s borrow- 
ing cost is actually higher than 
the prime rate would indicate. 
Factors, like other prime lend- 
ers, are required by the banks to 
pay interest charges on their 
loans in advance and to main- 
tain a compensating balance on 
deposit in the bank. A compen- 
sating balance is the percentage 
of a loan which a bank requires 
a borrower to keep on deposit 
during the life of the loan. Gen- 
erally, the amount runs to about 
20 percent of the amount of the 
loan. 

Effective Rate 

This means that the effective 

rate of the factor’s loan from the 


bank actually runs a percentage 
point or more above the prime 
rate. Let’s assume that a factor 
borrows $1,000,000 from a 
bank at a prime rate of 4.5 per- 
cent. If he is required to leave 
20 percent of the face value of 
the loan on deposit in the bank 
as a compensating balance, he 
actually has the use of only 
$800,000, and the effective in- 
terest rate becomes 5.6 percent, 
1.1 percent above the prime rate. 

Some factors attempt to cir- 
cumvent the compensating bal- 
ance provision in such bank 
loans and thus reduce the ef- 
fective rate by a new loan tech- 
nique called, link financing. A 
recent outgrowth of the tight 
money situation, link financing 
is a method of loan pyramiding 
achieved by borrowing from 
another lending institution a sum 
equal to the compensating bal- 
ance required by the bank, at 
the same interest rate charged by 
the bank. In this way the factor 
has the use of the full amount of 
the loan instead of only four- 
fifths of it, at virtually the same 
rate of interest as the original 
loan. 

This financing device is, of 
course, not restricted solely to 
factors. Link financing can be 
employed, by any type of busi- 
ness borrower from a commer- 
cial bank. Knitwear and swim- 
wear manufacturers and distrib- 
utors with good credit ratings 
can make use of it just as effec- 
tively as factors and other bank 
customers. 

New Factoring Method 

Another financing device 
which has come into focus as an 
attractive one for knitwear and 
swimwear producers and whole- 
salers is non-notification factor- 
ing. A relatively new form of 
accounts receivable financing, 
this new factoring technique is 
actually a combination of some 
of the best features of old-line 
factoring and non-notification 
receivables financing. 


Like old-line factoring, non- 
notification factoring involves 
the guarantee of receivables 
without recourse. It differs, how- 
ever, from old-line factoring in 
that, as its name implies, there 
is no notification to the manu- 
facturer’s or wholesaler’s cus- 
tomers that the account has been 
assigned to the factor. Non- 
notification factoring parts com- 
pany with conventional non- 
notification receivables financing 
in that there is acquisition of 
the account outright and as- 
sumption of the credit risk with- 
out recourse. In a typical non- 
notification receivables financing 
arrangement, the finance com- 
pany advances money with the 
borrower’s accounts receivable 
serving as the collateral for the 
loan. The borrower’s customers 
are obviously not notified of the 
sale or assignment of the ac- 
count; there is, however, no 
guarantee of credit. Thus, in the 
event of an account’s delinquen- 
cy or business failure, the non- 
notification receivables financing 
company has recourse against 
the manufacturer or wholesaler. 

Costs Somewhat Less 

In comparison to old-line fac- 
toring, non-notification factor- 
ing involves slightly less cost to 
the manufacturer or wholesaler 
utilizing this mode of financing. 
The interest charge for with- 
drawal of funds prior to maturi- 
ty is the same but the factor’s 
commission is less because no 
credit checking or collection of 
invoices is involved. In the 
standard non-notification fac- 
toring set-up, credits and collec- 
tions are handled by the manu- 
facturer, as he would normally; 
funds are sent to the factor by 
the manufacturer as they are re- 
ceived from his various custom- 
ers as invoices become due. 

The factor, however, requires 
the manufacturer to provide him 
with a monthly ageing of the re- 
ceivables. If a particular account 
is delinquent beyond say, 90 
days, the factor may require as- 
signment of the account to as- 
sure its collection. The factor 
too may reserve the right to send 

(Continued on Page 5) 
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in his own auditors from time to 
ime to check the receivables. 
Obviously, this is done to pre- 
vent fraud. 
Not Open To All 

Despite its obvious advan- 
tages, non-notification factoring 
is not available to all knitwear 
aad swimwear manufacturers 
and wholesalers — only to those 
glling retail accounts to whom 
, credit line is extended over a 
short period. This new financing 
iechnique is not suitable to the 
gperations of yardgoods knit- 
ters of yarn spinners, for ex- 
ample, who sell to knitters and 
cutters over an extended period. 
Some claim too that many fac- 


tors will only extend non-noti- 
fication factoring to mills with a 
prime list of retail accounts. 
Gaining Importance 
Although non-notification fac- 
toring is a relatively new form 
of receivables financing, it has 
already made considerable head- 
way. Most factors today offer 
some form of this device; some 
go in for it quite heavily, others 
in a modest way. Most observers 
of the current factoring scene 
are convinced that it is bound to 
grow sharply in the next few 
years — possibly at the expense 
of old-line factoring. The factor 
thus assumes the credit risk. 


Glossary Of Factoring Terms 


COMPENSATING BALANCE — 
The percentage of a loan which 
a bank requires a borrower to 
keep on deposit. 

EFFECTIVE Rate — The in- 
terest rate on a loan calculated 
to take into consideration the 
compensating balance the bor- 
rower is required to maintain. 

Factor’s COMMISSION — 
Rate charged by a factor for 
guaranteeing the credit risk, 
credit checking and collecting. 

LINK FINANCING—A financ- 
ing technique to circumvent the 
compensating balance require- 
ment of a loan. The compensat- 


ing balance is refinanced with 
another lender at the same in- 
terest rate as the original loan. 

Non-NOTIFICATION FACTOR- 
ING — Method of receivables 
financing similar to old-line fac- 
toring but without notification 
of assignment of accounts. 

NON - NOTIFICATION FINAN- 
CING — Method of financing 
with receivables as collateral. 
No credit guarantee involved. 

OLD-LINE FACTORING — A 
combination credit guarantee 
and financing service. A factor 
purchases the clients receivable 
outright and without recourse. 


Factoring And Mill Financing Review 


AFactor Appraises Trends, Prospects Of Knitwear Trade 


By EDWARD F. SKINNER 
Vice President, Meinhard & Co., Inc. 

THE knitted outerwear industry stands on the threshold of a 
challenging new era. Markets are expanding, both at home and 
abroad. At the same time, larger productive facilties and more 
eficient operations are making competition for the consumer’s 


dollar keener every day. 

The trend toward casual liv- 
ing and participation in outdoor 
sports continues to gain mo- 
mentum, and this promises a 
further increase in consumer 
demand for many types of knit- 
wear. What’s more, consumers 
are shifting their preference to 
high-styled merchandise of su- 
perior quality — merchandise 
that can usually be manufac- 
tured and sold at a greater profit 
than low-end goods. 

These influences, plus steady 
population growth, an expand- 
ing national economy and the 
inevitability of a sudden up- 
surge in new family formations 
in the mid-1960’s all add up to 
increased opportunities in the 
years ahead. 

Bright signs for the future 
also include major develop- 

pMments in the synthetic fiber 
held, along with the increasing 
use and acceptance of blends of 
synthetic and natural yarns in 
knitted fabrics. Recent improve- 
ments and more effective qual- 
ity control should put to rest 
the complaints associated with 
some of the earlier synthetics 
and enable the man-made fibers 
to benefit from the special ad- 
vantages they enjoy, such as 
their price stability, relatively 
low cost and continuing avail- 


P ability. Tiere is no question but 


that syn:hetics will assume a 


more prominent role in the 

knitted outerwear industry, al- 

though there will always be 

customers who insist that “noth- 

ing measures up to wool.” 
New Opportunities 

In the export market, new 
opportunities are unfolding. The 
emergence of a European Com- 
mon Market and the consequent 
lowering of trade barriers wili 
undoubtedly permit an_ ever- 
increasing volume of American 
goods to enter France, West 
Germany and other nations on 
the continent in the years ahead. 
This is a growing market and 
a big one. Well-dressed Euro- 
peans have learned to appreciate 
the styling and quality of Ameri- 
can merchandise. Prosperity and 
high living standards have come 
to wide areas of the continent, 
along with a desire for the better 
things of life. 

Realizing the importance of 
this market, Meinhard & Co. 
has recently acquired the serv- 
ices of a European represent- 
ative who is in constant touch 
with leaders of the knitwear in- 
dustry in major Continental tex- 
tile centers. It is his job to know 
what styles are in demand and 
where, which price lines are ac- 
ceptable and what the best dis- 
tribution sources are; he has 
first-hand knowledge of buyers’ 
delivery requirements and credit 


needs. He is also well informed 
on the latest trends in styles and 
production methods. All this de- 
tailed and up-to-date informa- 
tion is available to Meinhard 
clients for the asking. 

The adequate exploitation of 
these expanding but increasingly 
competitive markets — both at 
home and overseas—will require 
intelligent development of new 
styles, superior production tech- 
niques and creative merchandis- 
ing. And because the knitted 
outerwear business is a highly 
seasonal one, the successful man- 
ufacturer will also need a well 
conceived financial plan that will 
provide him with an adequate 
flow of working funds at all 
times. In addition to the funds 
required for the day-to-day op- 
eration of his business, he may 
also need cash for expanding his 
present markets or diversifying 
into new fields. These financial 
services can be best supplied by 
a factor whose long experience 
in the knitwear field has given 
him an intimate understanding 
of the industry’s many and com- 
plex problems. 

Flexible Financing 

In addition to financial guid- 
ance, the old-line factor provides 
cash as it is needed. He relieves 
management of all concern about 
credit investigations, collections 
and credit losses. And, thanks to 
his knowledge of the market and 
his extensive credit files, he can 
often approve larger risks than 
the manufacturer would normally 
be willing to to accept. 

With the factor handling all 


these chores for him, the manu- 
facturer has more time and en- 
ergy to concentrate on the jcb 
he knows best—producing and 
merchandising goods. Here, too, 
he can call on the factor for 
assistance; the factor’s knowl- 
edge of manufacturing methods, 
marketing techniques and pros- 
pective new sales outlets is al- 
ways at the client’s disposal. 

The “cash in hand” provided 
by the factor can be a tremen- 
dous asset to the knitwear man- 
ufacturer. He can keep the good- 
will of his customers by carrying 
large inventories to meet sea- 
sonal requirements; he can take 
advantage of cash discounts; he 
can expand his sales without 
increasing the amount of his in- 
vested capital. 

Occasionally a client needs 
immediate cash in excess of his 
billings. In such cases the factor 
can often provide an _ over- 
advance. Funds can be obtained 
for new machinery or the fi- 
nancing of emergencies stem- 
ming from a change in owner- 
ship or the settlement of estates. 
Also, in the post-war years 
Meinhard has been also able to 
provide specialized loans to help 
finance mergers and acquisi- 
tions. Such financing can be of 
vital help when sufficient cash is 
not obtainable from established 
banking connections. 

The trend toward diversifica- 
tion via merger has gained great 
momentum in the knitwear in- 
dustry during the past year or 
two. All signs indicate the trend 

(Continued on Page 9) 
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makes the difference 


The everchanging trend in high 


fashion colors is a le 
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Valdese meets this challenge with , 
true color excellence. Knitters 

know that Valdese has the experience 

to quickly supply exact matches, 

newest colors, and most vivid hues | 

and that they have the capacity 

to meet delivery dates on time. 
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that can best be obtained if the 
market is viewed through the 
ynemotional eyes of an impartial 
outsider. 

One such unbiased outsider, 
who is particularly well equipped 
to take the measure of your 
market, is your factor. His daily 
contacts with hundreds of clients 
facing problems similar to yours, 
his many years of experience in 
studying the business operations 
of his clients’ customers, give 
him a broad insight into market 
conditions that can be of inesti- 
mable value to the clients whom 
he serves. 

Any reputable and experi- 
enced factor can provide sound 
market advice on an informal 
basis. But we at Commercial 
Factors have carried this concept 
further. To take full advantage 
of the unique opportunity our 
business affords to help clients 
merchandise their products more 
efectively we have created 
special department devoted to 
sales analysis and market re 
search. Its counseling service is 
available to our factoring clients 
at no additional cost. 

Case History 

Here is how our market coun- 
sling service helped a manu- 
facturer of women’s apparel 
bring his sales up to par: 

This manufacturer sold his 
products nationally, to depart- 
ment and specialty stores. On 
the surface his volume seemed 
satisfactory. However, a detailed 
, market analysis by Commercial 
Factors showed that his sales 
Pattern was badly out of line. In 
one major area, department 
Stores took 70 percent of his 
sales and specialty outlets took 
30 percent. In another major 
area handled by a different sales- 
man, department stores ac- 
counted for only 20 percent of 
the manufacturer’s business in 

t region, with specialty stores 
taking most of the remaining 80 
Percent. This despite the fact 


— the ratio of department 


Stores in the two territories, both 


How Factors Help Their Clients To Ex 


By WALTER M. KELLY 1 
President, Commercial Factors Corporation 


SOME manufacturers of knitted outerwear lose sales every year 
tecause they are too close to their markets—they “can’t see the 
forest for the trees.”” Others fail to realize their full sales potential 
because they are too far away from their markets. What both need 
is a new perspective—and usually this is the kind of perspective 


in units and in sales, was just 
about the same. 

Further investigation showed 
that the salesman in the “20 per- 
cent area” had a great knack for 
dealing with specialty stores but 
just didn’t know how to approach 
department store buyers. 

The remedy suggested by 
Commercial Factors was simple 
and it worked. The salesman 
who had been writing large or- 
ders with department stores in 
the “70 percent” territory was 
told to take the other salesman 
under his wing and explain his 
sales approach to him. Within 
a year the other salesman saw 
his department store orders 
climb from 20 percent to 45 per- 
cent of his total volume — and 


this all represented extra busi- 
ness because he continued plac- 
ing orders with the smaller ap- 
parel shops as briskly as before. 
What’s more, he also gave the 
department store expert some 
helpful tips on how to sell these 
specialty outlets. 
Systematic Approach 

When a client asks for mar- 
keting counsel, the Commercial 
Factors research staff first com- 
piles data on industry-wide sales 
of the client’s product. (If, for 
example, the client makes sweat- 
ers, statistics are assembled on 
total sales of sweaters throughout 
the nation.) The industry-wide 
figures are then broken down 
according to geographic area and 
type of account, such as chain 
stores, department stores, spe- 
cialty shops, etc., and the results 
are set forth on a_ percentage 
basis. 

Next, we make a_ similar 
breakdown of the client’s sales. 
Using the industry-wide percent- 
ages aS a norm, our research 


pand Markets 


staff compares the client’s sales 
performance with the industry- 
wide pattern, area by area and 
market by market. If the client’s 
sales in a given area or market 
are substantially below par, we 
try to find out why. When we 
discover where the trouble is we 
recommend corrective action. 

Besides showing how the cli- 
ent stacks up against the field, 
the sales analysis also pits the 
client against himself by com- 
paring the distribution of his 
sales among various types of out- 
lets in one area with his distri- 
bution pattern in other areas. 

Diagnosing a Problem 

In a recent case we found that 
a client’s sales in its New Eng- 
land territory were only 22 per- 
cent of the potential, as indicated 
by various industry figures. The 
reason for this, as determined by 
company management, was the 
relatively long time it took to de- 
liver the goods from the firm’s 
main plant in another part of the 

(Continued on Page 9) 
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Factoring Is A Flexible Financing Tool 


By LEONARD F. KINSMAN 
Vice-President, William Iselin & Co., Inc. 

THE knitted outerwear industry, perhaps more than any other 
single division of the entire garment field, depends for its profit- 
ability on the accurate selection of its financial tools. An acutely 
seasonal, rapidly expanding enterprise, propelled between the 
advancing technologies of machinery and materials on the one hand 


and the vagaries of fashion on 
the other, it demands not only 
ample but appropriate financial 
support. Engaged in volume or 
even mass production, it cannot 
fully realize its profit potential 
without a custom-built fiscal 
operation. 

The art of such an operation 
lies in having all the money you 
need when you need it, and not 
having to pay for it when you 
don’t. Deficient capital, which 
means missed discounts, lost 
purchasing opportunities, ability 
to finance competitive terms, as 
well as an unhappy reputation in 
the trade, is as destructive as in- 
eptness or absenteeism in the 
work force. But money lying 
idle in an overstuffed bank bal- 
ance is as costly as a salesman 
sleeping his head off at your 


expense instead of getting out 
and calling on the trade. 

Aware of this, knowledgeable 
financial men among the knitted 
outerwear manufacturers have 
searched long and hard for flex- 
ibility in their debt financing, 
and have found that no other 
method offers the flexibility that 
is inherent in factoring. 

As soon as a factor’s client 
creates receivables by shipping 
orders, the factor buys the re- 
ceivables, outright and without 
recourse on the client. The cash 
proceeds of the sale are available 
to the client immediately, re- 
gardless of the terms on which 
he sold his merchandise. But the 
client has the choice of drawing 
the proceeds in full or in part or 
leaving the money with the fac- 


until the due date; interest is 
charged only for funds he with- 
draws before the due date. In 
short, the client has a 100 per- 
cent demand privilege on the 
money coming to him but pays 
interest only on funds actually 
used. 

Every businessman respon- 
sible for his company’s cash 
flow projections knows the diffi- 
culty of forecasting his needs 
with a high degree of exactness. 
The liberal margin of safety that 
normally is required is disturb- 
ing to profit-minded manufac- 
turers; if the need for funds is 
not realized the result is idle 
cash, and money has a cost 
whether it is employed produc- 
tively or held in the form of cash 
balances. 

With factoring, because of its 
flexibility, the penalty for non- 
exact cash projections is virtu- 
ally eliminated; the manufac- 
turer in his forecasting has 
latitude equal to the full amount 


(Continued on Page 33) 
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Factoring And Mill Financing Review 


ege 
Non-Notification Factoring VS 
By JOSEPH A. ZELLER — 


New Business Development Manager 
Factoring Division 


James Talcott, Inc. 

THE factoring business in this country has been identified pri- 
marily with the textile industry for more than 100 years. Many 
manufacturers in the knit goods field have been factoring their 
accounts receivable almost from the day they were organized. They 
feel they know all there is to know about factoring. The truth is 


that some of them do. But many 
do not. 

The reason for this is that 
something new has been added 
in recent years, and many knit 
voods executives apparently have 
not kept up with the latest de- 
velopments. The something new 
is non-notification factoring. 

It is significant that every knit 
goods manufacturer who has dis- 
cussed factoring with James Tal- 
cott, Inc. during the past year— 
without exception — has found 
it more profitable to use the non- 
notification method of factoring 
than to use old-line factoring. 
This indicates that executives in 
the knitwear field who are not 
familiar with non-notification 
factoring are missing out on in- 
creased volume and profit po- 
tentials. 

Reasons For Preference 

There are a number of reasons 
why non-notification factoring is 
preferred in this industry. First, 
the manufacturer is guaranteed 
against credit losses on his sales, 
and he can obtain immediate 
advances on his receivables, as 


well as supplementary loans, 
which are the main advantage of 
old-line factoring. The factor 


relieves him of checking and 
approving credit, and offers a 
broader geographic scope of 
credit knowledge than could the 
manufacturer’s own credit de- 
partment. This allows the client 
lo take larger orders and sell to 
more customers—and to increase 
profits. At the same time, how- 
ever, non-notification factoring 
costs less than old-line factoring. 

Of importance to knitwear 
Producers is the fact that their 
customers are never notified of 
the factoring arrangement, as 
they are in the old-line method 
of factoring. This is of prime 
importance today, when the knit 
goods ‘ield is outperforming 
most sesments of the textile in- 
dustry, since most manufacturers 
are sell’ 1g directly to retail out- 
lets an’ vould prefer that these 


customers not know of the ex- 
istence of the factor. 

Some customers — mainly 
through lack of knowledge — 
tend to reduce the size and num- 
ber of orders they send to fac- 
tored manufacturers. Others may 
object to ordering goods from 
one place and sending payment 
to a second party. 

This was one of the reasons 
why Talcott developed non- 
notification factoring in the early 
1950’s—to provide the advan- 
tages of factoring to those manu- 
facturers who, for one reason or 
another, did not wish to have 
their “sensitive” customers noti- 
fied of such an arrangement. 

Non-notification factoring 
works like old-line factoring, 
with the one significant differ- 
ence. A manufacturer ships to 
his customer (whose credit has 
been checked and aproved by 
the factor), and sells the account 
receivable to the factor without 
recourse. In old-line factoring, 
the customer is then informed 
of the arrangement and notified 
to make payments to the factor. 
In non-notification factoring, 
however, the customer is not 
informed of the factoring agree- 
ment, and makes his payments 
directly to the manufacturer, as 
he would under normal circum- 
stances, and the manufacturer 
turns these payments over to the 
factor. (The checks, incidentally, 
clear the bank with no identify- 
ing marks to indicate they were 
handled by the factor.) 

In this way, non-notification 
factoring reduces possible “irri- 
tations,” as the customer has no 
way of knowing that a factor is 
involved. The close relationship 
between the manufacturer and 
his customer is maintained. 

Since the payments of the 
customer are made directly to 
the manufacturer—and are not 
handled by the factor first—the 
cost of factoring is substantially 
reduced. 


There is another advantage to 
non-notification factoring which 
is often overlooked even by those 
manufacturers who are familiar 
with it. 

Phat advantage emerges when 
a firm has grown to the point 
where it can generate working 
capital internally—without hav- 
ing to convert accounts receiv- 
able to cash—or can go to the 
bank for unsecured loans. It need 
not continue factoring then, un- 
less it prefers to retain the credit 
guarantee and protection feature. 

At this time, the switch to 
unsecured bank lending is made 
easier, as the company’s ac- 
counts receivable ledgers have 
been maintained. (In an old-line 
factoring arrangement, where 
payments are made to the factor. 
the manufacturer usually has no 
need of maintaining his accounts 
receivable ledger.) For this rea- 
son, when banks suggest that 
their customers enter into a fac- 
toring arrangement, they often 
recommend non-notification fac- 
toring. 

When Talcott pioneered in 
the non-notification field, these 
arrangements were made only 
with men’s and women’s wear 
manufacturers selling directly to 
retailers, chain and department 
stores. Because of its popularity 
and demonstrated advantages, 
however, non-notification factor- 
ing has been adapted and used 
successfully by others in the 
various fields of the textile in- 
dustry, as well as by manufac- 
turers, dealers and distributors 
in a number of other fields. 


Factor Analyzes Trends, 
Prospects In Knitwear 
(Continued from Page 5) 
will continue as additional firms 
branch out into new fields and 
thus endeavor to minimize the 
risks associated with “putting 
all one’s eggs into one basket.” 

As we near the close of this 
confusing and challenging year, 
the first of the so-called Golden 
Sixties, we find the nation’s 
economy in a minor recession. 
It remains to be seen whether 
the downtrend will continue or 
whether it will reverse itself in 
the coming year. It can be sa*_.y 
predicted, however, that an in- 
creasing number of companies 


Old-Line Factor 


in the knitted outerwear field will 
acquaint themselves with the fi- 
nancial support obtainable 
through factoring—-regardless of 
which way the business cycle 
swings. 


How Factors Help 
Clients Expand Sales 


(Continued from Page 7) 
country. The remedy decided on 
was a warehouse closer to the 
New England market. Today 
this company has warehouses in 
New England and in other major 
market areas and its sales per- 
formance is much closer to the 
industry norm. 

Another manufacturer in- 
creased his sales substantially 
after he followed our recommen- 
dation to study the introduction 
of a new product line. His stud- 
ies resulted in new products that 
have added to his earnings. 

Experience has shown that 
our market research service is 
especially helpful to manufac- 
turers whose customers are 
widely scattered geographically 
and represent many different 
kinds of outlets. It is equally 
valuable to distribution systems 
set up on a franchised basis. 
Managements of such firms often 
lind it difficult to view their 
scattered operations in a de- 
tached and objective manner; 
they depend instead on infor- 
mation supplied by their field 
representatives and outside sales- 
men. Such information is likely 
to be colored by the salesman’s 
own subjective interpretation, no 
matter how hard he may try to 
give an objective report. 

While our marketing counsel 
is available to any client who 
requests it, we never insist that 
a client follow our recommenda- 
tions. We never interfere with 
the management and direction 
of the client’s business. If the 
client asks us to, we analyze his 
sales picture and suggest changes 
that we think would help. From 
there on it’s up to the client; he 
can accept or reject our counsel 
as he sees fit. The great majority 
gladly accept our advice; our 
files contain hundreds of case 
histories that show how our mar- 
keting counsel has opened the 


door to increased sales and 
higher profits. 
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‘Knitting Principles 


The fundamental principles 
on which racked effects are de- 
fm veloped is exactly the same in 
the case of circular knitting as 
on flat machines. Two sets of 
needles are involved and the 
needles of one of these two 
sts are moved transversely 
across the needles of the other 
set at predetermined intervals. 
#For the racking movement to 
produce an inclined stitch it is 
essential that the needle on 
'which the stitch is formed shall 
actually move across a knitting 
needle of the other set when 
racking takes place and that 
both the needles shall receive 
yarn at one and the same course 
before further racking takes 
place. 


On Fabric Face 

When the total displacement 
of one set of needles relative to 
the other set cannot exceed the 
spacing of one needle, it is de- 
| sirable that the full effect of the 
racking action shall appear on 
the face side of the fabric, and 
this result can only be achieved 
by employing the tuck stitch. 


When one needle crosses another 
they share the racked effect 
| equally if both hold cleared loops 
only, but if one holds a cleared 
loop and the other a cleared 


the former shows the full effect 
of the racking movement irre- 
spective of which needle is actu- 
ally displaced. 

When there are full sets of 
needles in action with rib gating 
the racking movements give rise 
to inclined stitches in all wales, 
| these inclined stitches appearing 

on one or both sides of the fab- 
me according to circumstances. 
In full-cardigan fabric, for ex- 
ample, if racking movements 
after courses 1, 3, 5, etc., pro- 
duce inclined stitches on one 
Side, racking movements after 
courses 2, 4, 6, etc., produce 
incline’ stitches on the other 


loop and one or more tuck loops, 


Side. ‘Tose inclined stitches ap- 
pear im all wales when full sets 
of needs are used, but they can 


By J. B. LANCASHIRE 
Senior Lecturer, School of Textiles 
Leicester College of Technology 
SY using a split needle ring, racked rib fabrics have been knit- 
ed on one special type of circular machine for many years but 
s only within recent months that the possibility of producing 
cked rib fabrics on circular machines of conventional construc- 
has been commercially exploited. 


be confined to certain wales by 
the adoption of suitable arrange- 
ments of knitting needles. Thus, 
with the needle set-out shown 
below, where strokes denote 
knitting needles and dots portray 
empty tricks, if the lower set of 
needles is displaced one needle 
space to the right and left alter- 
nately (to the right first) at in- 
tervals of every second course, 
when the needles of the upper 
set hold tuck loops, needles 1, 2, 
3 and 4 will show inclined 
stitches, while needles 5, 6, 7 
and 8 will show straight stitches. 


There is the additional possi- 
bility, in this case, of developing 
straight and racked wales in the 
form of squares or rectangles by 
changing the racking movements 
after so many courses have been 
made, racking left to right alter- 
nately (left first from the posi- 
tion shown above), so_ that 
needles 1, 2, 3 and 4 will show 
straight wales and needles 5, 6, 
7 and 8 will show inclined 
stitches. In order to achieve this 
result, however, there must be 
means available for the displace- 
ment of one set of needles over 
at least two needle spaces alto- 
gether. 

Except for mechanical limita- 
tions these general principles 
apply to circular knitting equally 


sect, 


as to knitting on flat machines. 
The conditions that apply on a 
single system flat machine are 
applicable to a circular machine 
equipped with one feed pro- 
vided that a group of tricks cov- 
ering an arc wider than the are 
of needle intersection are emp- 
tied and the racking movements 
take place while the cams are 
traveling across the non-knitting 
arc. Further, the conditions that 
apply on a double system flat 
machine are applicable to a cir- 
cular machine with two feeds 
provided that both feeds are 
located in a blank space around 
the machine when racking takes 
place. 
Limitations Cited 

Since, however, the merit of 
using a circular machine for the 
production of racked rib fabrics 
lies in its much higher potential 
output as compared with a flat 
machine, it is obvious that the 
unique facilities offered by knit- 
ting with one or two feeds have 
no practical value This means, 
in fact, that there must be knit- 
ting needles at the feed positions 
when racking takes place, and it 
is not possible to make the kind 
of fabric required unless the 
feeds remain continuously in 
action. While the withdrawal of 
dial or cylinder needles to non- 
knitting position to make lock- 
ing courses and welts enables 
racking to take place between 
garment lengths, the adoption of 
the same expedient in the knit- 
ting of racked fabric is clearly 
impossible. The only alternative 
is to arrange needles in cylinder 
and dial so that when the dial is 
shogged, wherever the cylinder 
and dial camming paths inter- 
dial needles pass across 


Racking Principle On Circular Sweater-Strip Machinery 


empty spaces in the cylinder. 

Normally, the feeds will be 
distributed at equal intervals 
around the machine and facili- 
ties will be available for shog- 
ging the dial after angular dis- 
placement of the needle cylinder 
equal to the feed spacings. As 
regards the needles that lie be- 
tween the feeds when shogging 
takes place, assuming that the 
cam tracks maintain these nee- 
dies within their tricks, there are 
no restrictions whatever as to 
how they may be arranged ex- 
cept insofar as the distribution 
affects the character of the rib 
trim and the fastness of the welt 
that starts each sweater-strip. 
The racking principles are the 
same irrespective of the nature 
of the rib trim and whether or 
not it incorporates a machine- 
turned welt, these factors being 
influenced by what means are 
available for needle selection 
and the transference of needle 
loops as between cylinder and 
dial. When loop transferring fa- 
cilities are available, since it is 
then possible to transfer loops 
after the rib trim has been made, 
the term “empty trick” must be 
taken to include a trick which 
contains an empty non-knitting 
needle that remains within the 
trick throughout patterning and, 
therefore, does not interfere with 
any shogging movements that 
take place. 

It has been established that 
cylinder and dial needles cannot 
cross in the feed positions when 
shogging takes place, and that 
special needle arrangements 
must therefore be used. The cyl- 
inder needles that lie within the 
feed positions when shogging 
occurs must necessarily develop 
straight wales, and so long as 
the feeds are equally distributed, 
the widths of the columns fea- 
turing racked wales will depend 
upon the number of feeds in use. 

Allowing for a dial displace- 
ment across one needle, there 
are many racked designs that 
can be developed between the 
feeds according to the needle 
arrangement, the stitch used and 
the frequency of occurrence of 
the shogging movements. As a 
rule, on circular machines, the 
displacement of the dial for pat- 
terning purposes is limited to the 

(Continued on Page 29) 
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Ladies’ And Misses’ 


third national sales convention. 
Featuring colors, ranging 
from luscious medium pastels 


strong, bold sophisticated 
shades, the line offers more co- 
ordination possibilities than 


have ever before been included. 
Koret designer Ann Kerman, 
who was show commentator, ex- 
plained that whereas in the past 
i the firm had used base cloth A 
coordinated with cloth B, it is 
now featuring base cloth A with 
some three variations, desig- 
nated as B, C, and D. 
Sleek Silhouette 

In silhouette, there are sleek, 
sim designs, as well as easy 
fitting models that seem to skim 
over the figure, defining it 
lightly but offering ease and 
freedom of movement. Over- 
blouses and tunics appear, as 
do cardigans, vest effects and 
cropped jackets. Culottes, par- 
ticularly in firm fabrics, are 
definitely endorsed. 

The extensive line was pre- 
sented in two sections, the first 
emphasizing woven fabrics and 
the second spotlighting knits. 
Among the knits, cotton fabric 
by Alamac is used exclusively 
except in some of the swim 
suits which are of Helanca with 
elastic. 

New Pants Group 

An innovation for Koret, is 
the inclusion of stretch pants 
Offered in a variety of lengths, 
they are made of 78 percent 
Durene cotton and 22 percent 
cotton covered rubber which 
provides permanent shape re- 
tention and sung fit. 

The different knit groups in- 
clude a peasant stripe jacquard 
mated with a solid color Al- 
pine knit; wickers in solid and 
ina basket plaid; popcorn solids 
and popcorn checks; nubby sur- 
faced “sunsation” knits in solids 
0 go with the cabana stripes; 
and Spring Capers, a herring- 
bone type fabric. 

Many of the knits also co- 
ordinate with some of the firm 
fabric styles. One of the most 
interestin: cover-ups for swim 
Suits, for instance, is a woven 


Texture Vies With Color In Koret’s 61 Su 


By PEG HOPPIN MOOR 
SAN FRANCISCO, Calif.—Variety of texture, color, silhouette, 
and coordination keynote the new spring 1961 line of Koret of 
California which was previewed at a special fashion showing held 
September 12 at the Jack Tar Hotel, here, as part of the firm’s 


fabric tunic coat with a small 
stand-up cowl neckline. It is de- 
signed to be worn either belted 
or loose. 

Swim Suit Lines 

In swim suits, four basic 
styles are offered in 12 differ- 
ent fabrics. These are made to 
look very different as inter- 
preted in the various fabrics. 
Some styles use a contrasting 
color or striped upper with a 
solid color lower to give an en- 
tirely different personality to 
the design. 

Four distinct silhouettes are 
used—the maillot, the one-piece 
with little boy short, the skirted 
two-piece, and a _ one-piece 


i 
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Popcorn knits and checks from Koret’s 


mmerwear 


sheath. All suits have very low 
backs. Nylon bust cups, which 
are tricot lined and are a per- 
manent part of the suit con- 
struction, are used in all of 
them to assure a proper fit and 
retain their shape. 

Careful coordination with 
the sportswear provides a wide 
selection of cover-ups for the 
swim suits. Appliqued trim, a 
recurring touch throughout the 
entire line, is used extensively 
on the swimwear to tie it in 
with the sportswear and make 
packaged sales possible. Retail 
prices on the suits range from 
$19.98 to $25. 

Knitted Dress 

For the first time, Koret is 
offering a knit dress with a full 
skirt, designed with an elas- 
ticized waistline so that it may 
be put on simply by pulling it 


Sunsationals line. 


Line 
over the head. Sleeveless with 
a softly shaped rib trimmed 
neckline and flared skirt, it re- 
tails from $17.98 to $19.98, 
depending on the fabric used. 

[he dress is included in the 
Spring Caper collection where 
the colors are black, scarlet, 
taupe, white, and navy. Other 
styles in this group include a 
slim skirt; a bound, collarless 
cardigan; a “pace setter” tail- 
ored jacket with kimona sleeves; 
a sleeveless double V-necked 
“knitmate”; a scoop-necked 
slipon; a three color cowl- 
necked top; three lengths of 
pants; and an ensemble con- 
sisting of a sleeveless sheath 
topped by a cardigan styled 
jacket. 

Color shocked with white ap- 
pears often in the line and looks 
new and brightly clean in the 

(Continued on Page 21) 
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Fabrics knitted on the Wildman Jacquard JSD 
circular knitting machine create lasting impressions 
in the outerwear line. UNLIMITED pattern range 
enables fabrics to be knitted that are classics in 
design and texture. 


- Double piqué .. . Twill Back . .. Blister ... 
Rib... Tuck ...Two-Three-Four Color Welt Back 
_ Fabrics. Ideal for high production of unique fabrics. 
Ask for complete details on this new model, the 


WILDMAN JACQUARD 


WILDMAN JACQUARD CO. e 1210 Stanbridge St. ¢ Norristown, Penna. e Manufacturers of HEMPHILL BANNER Knitting Machines 


A subsidiary of Draper Corporation, Hopedale, Mass. 


The only circular knitting machine using a true Jacquard patterning mechanism. 
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Ladies* and Misses’ 


English Show Highlights Winter Fashions In Orlon 


An afternoon dress by Fabiani in Orlon 
Boat neck and oversized sleeveless add flavor 
to the knitted pattern. 


This ca:digan jacket, made stylistically shapely by contrasting yo 


sleeves and front, is from Avolio’s boutique collection in 


wings are simulated in an Orlon dress by Simon- 
etta. Wide neck and button detailing are featured. 


Bell sleeves drop from 
the shoulder of a matched 
top from Avagolf’s casual 
slack 


_ 


outfit knitted of 
Orlon. 


LONDON, England—What was generally accepted as being one 
of the highlights of the knitted outerwear fashion year recently 
took place in London when fifteen Italian designers from the 
boutique and haut couture, including Brioni, Scarabocchio, Simon- 
etta, Marncelli, Avagolf, Avolio, Bertoli, Camisene and Baldini, 
showed knitted fashions in Orlon for the winter 1960 season. 


The whole show was characterized by the novelty of approach 
and gush of new ideas for the Du Pont acrylic fiber. About one 
hundred styles in Orlon were shown, the acrylic fiber being used 
for the first time on such a large scale by the designers taking 
part. Outstanding features of the styles were the unusual treat- 
ments given in stitch and patterning. There were knitted apres 
ski outfits, long tunic sweaters, a two-piece with wrap-over skirt, 
afternoon dresses, graceful leisure outfits and even casual ponchos. 

One style around which a great deal of interest centered was 
an opulent, heavy knit coat by Marncelli. Described as being a 
foretaste of this designer’s Bishop Cape line, the coat made use of 
Chromoflex, a novelty yarn of Orlon/metallic thread (the yarn 
used was brown shot with silver). 

The too-big look was featured by enormous sweaters worn with 
tights. Bat wing sleeves partnered with broad leather belts, very 
large collars or complete lack of collars, seemed to be the order of 
the day with leading designer, Simonetta. She also matched each 
of her outfits with caps of terry cloth construction. 

Reds from strawberry to shocking pink were used in the collec- 
tions, as were many different browns, blue and green. 
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resin treatment? 


Answer: SANDOZ CUPROFIX Dyes! The Cuprofix 


_ series was specifically developed to meet the 


_ demand for wetfastness on cellulosic fibers by a 


simple, time saving method. They withstand 140°F 
wash test or better without bleeding. And their 


standards for all around fastness are extremely high. 


Call or write: For complete information and 


SANDOZ, INC., 61-63 Van Dam Street, 
District Offices: Charlotte; Cincinnati; Fair Lawn, N. J.; 
Hudson, Mass.; Los Angeles; Philadelphia. 
AHEAD 


wash-fast, light-fast direct colors , 
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sdies’ and Misses’ 


PHILADELPHIA, Pa. — In- 
terest was highest in decorated 
Hdat knits, mohair and wool 
blends, and decorated and plain 
Mulkies at the holiday show of 
he Mid-Atlantic Fashion Ex- 
hibitors, at the Benjamin Frank- 
‘in Hotel. 

Traffic was highest on Sunday 
ut comparatively light during 
ie show as a whole. Exhibitors 
were primarily interested in holi- 
jay items. Not much fill-in buy- 
i for fall was done. 

“The Chanel jacket, a short, 
Moxy collarless jacket was fa- 
yored in bulkies and semi-bul- 
kies, a stitch structure half-way 
etween a bulky and a flat knit. 

Fancy decorated pullovers 
and cardigans featured trims of 
Bi eads, ribbon or contrastingly 
olored yarn. Some firms showed 
sweaters covered with nylon 
printed fabric. Also presented 
were hand-screened prints. 

Wool and Orlon were the fa- 
vored fibers. Fur blends and mo- 
hair and wool combinations also 


4 


IDecorated Flat Knits, Bulkies, 
ohairs In Mid-Atlantic Showcase 


were prominent. Various tones 
of violet, lilac or purple were a 
top shade as well as the golds. 

At Irwill Knitwear Corp. fa- 
vored styles were in the bulky 
category or brushed mohair and 
wool. Included in the latter were 
two-piece dress and placket out- 
fits. Irwill also showed a number 
of models in Scandinavian jac- 
quard patterns. 

Decorations of beads, lace and 
ribbon were used on classic car- 
digans or scoop neck pullovers. 
A few models had a nylon or 
silk printed fabric covering plain 
Orlon cardigan. 

At Blume Knitwear, repre- 
sented by Harry Steinberg, em- 
phasis was on bulkies and co- 
ordinates of sweaters and skirts 
and pants. 

The Chanel jacket was popu- 
lar in both bulky knit construc- 
tion and flat knits. A particu- 
larly good style, a jacquard 
snowflake, was shown in a Chan- 
el jacket and on a bateau neck 
pullover. 


At Ste. Laurent Cie, Inc., 
highly-styled sweaters included 
hand-screened Orlon prints and 
fabric covered cardigans. 

Sea Nymph Swimwear fea- 
tured a new removable bra, 
which will not — as boning usu- 
ally does — dig into the wearer. 
The bra will be promoted ex- 
tensively in Sea Nymph’s adver- 
tising. 

The firm’s line for next year is 
made largely of cotton and Dac- 
ron fabric. The firm has chosen 
Dacron, Mr. Besden said, be- 
cause it gives a clear color and, 
perhaps more important, dries 
quickly. 

Included in the line was a 
woven Lastex suit with giant 
multi-colored polka dots on 
white background; a woven Las- 
tex suit with a belt-and-buckle, 
and a cabbage rose print. 

Lamp! Fashions represented 
by Joseph Pevner, showed mo- 
hair and wool blend models and 
bulkies in various high-style 
stitches. 

Bulky knits and trimmed and 
decorated styles were popular at 
Messing Knitwear Co. 

Angora, Orlon and wool and 
mohair sweaters were shown by 


Peter Freund Knitting Mills, 
represented by Philip Kempin. 
The angoras included dressy 
scoop necks. 

In the bulky line was a model 
with flowers made of contrast- 
ingly-colored yarn. 

Off-white sweaters were 
shown by Talbott, Inc., in both 
fur blend and Orlon. 

In this line were a bateau 
necked pullover, a V-neck with 
collar model and a Chanel jack- 
et. The sweaters had a narrow 
navy-red striped trim. The firm 
also showed sweaters in delicate 
shades of lilac, dry vermouth, 
and silver, a pale gray pastel. 


Knitwear, Chinaware 
Go Together In Ads 


SYRACUSE, N. Y.—A suc- 
cessful half-page newspaper ad 
in color tied in a Wedgwood 
china pattern with E. W. Ed- 
wards’ knit coordinates. Read- 
ers were urged to see the “lovely 
pottery color in a whole ward- 
robe of refreshing new Majestic 
mix-abouts . . . collector’s items 
by a connoisseur of coordi- 
nates.” 


Fine virgin wool and worsted yarns 
wear well, dye beautifully and have 
a friendly, pleasing hand. 

Shoddy wools, even when fortified with 
synthetic fibers, have none of these 


good qualities. 


a Cleveland, Ohio 
Designers and Creators of High Quality Sweaters and Knitted Shirts for Men 


DISTRIBUTED TO THE BETTER STORES BY SELECTED KNITWEAR SPECIALISTS 


The Lion Knitting Mills Co. 
3256 West 25th Street 
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Important Factor....To Remember 


Rosenthal & Rosenthal 
actors 


«1431 BROADWAY FR NEW YORK 36, N.Y. 
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Ladies’ and Misses’ 


Knits And Swimwear Are Featured 
At Southern Exhibitors In Miami 


MIAMI, 


Fla. — Knitwear was prominently displayed in the 


Southern Apparel Exhibitors show at the Fontainebleau Hotel, 
Miami Beach, attended by some 2,500 buyers from 865 firms. More 
than 250 exhibits represented major women’s apparel manufacturers 


in the U.S. 

Bathing suits ran the gamut 
of fabrics at the exhibit of Cur- 
tis Eddy Form Company of 
New York City, manufacturers 
of swim and knitwear. Appli- 
qued cardigans were featured in 
the sweater line. Representa- 
tives said white was in great 
demand at the show. 

Knit Dresses 

Silverstyle dresses in tailored 
half sizes, retailing at $8.95, 
enjoyed swift traffic at an ex- 
hibit that featured them in dark 


shades — gray and blue, gray 
and red, gray and green, and 


gray and brown. Four-buttoned 
and double-breasted, with shawl 
collar; flat knits in solid colors, 
and misses’ sizes, mostly dark 
green, led the field. 

Only knits were displayed by 
Fashion Trends of Miami, 
Fashion Tees of Miami and 


Fashions by Willi. Classic and 
dressmaker sweaters, novelty 
knit bulkies, cotton knit coordi- 
nates, T-shirts and better knit- 
ted sportswear were on view. 
Here, coordinated color 
stripes, multi-colors and blends 
with solids — and coordinated 
selling were emphasized. Jamai- 
cas, deck pants, Capris and 
new novelty knicker that is be- 
ginning to move were included. 
rhe firms reported a good re- 
action to other new garments: 
a hooded, belted jacket with 
three-quarter sleeves for sports- 
wear or for coordination with 
swimwear; Jamaica length cu- 
lottes and torso length tunics in 
several fabrics. 

The three most important 
colors this season, according to 
this exhibitor, are heliotrope, 
avocado and carnation, which 
were shown in Alamac cotton 


knits. The sweater story for 
holiday buying is satin applique, 
which was included in this ex- 
hibit, with retail price range 
from $8.98 to $14.98. New full- 
fashioned Orlon cardigans have 
hand-painted shells and_ fish 
scales appliqued in flower de- 
signs and are constructed for 
easy laundering. Decorated 
bulkies—with satin, lace, gold 
washable plastic cloth, embroi- 
dery and braid trim—are good 
for holiday and cruise buying in 
the North and year-round items 
in Florida. 

Made in America of im- 
ported fabrics much of the 
Kensington Sportswear collec- 
tion is going well. In spite of a 
price tag of $125 retail, a Cale- 
donia hand run rayon ribbon 
scrolled on hand loomed knit, 
with shawl collar, is outstanding 
to buyers. It comes in a choice 
of 15 colors, including oatmeal. 
Another Caledonia, a shapely 
sheath with scooped neck, lacily 
knitted of linen and rayon, with 
overall scrolled ribbon decor 
and adjustable elasticized waist- 
band, was described as “travel- 
ing in the best circles.” 

Wisteria is perhaps the best 
color for Kensington. 


Folker boutique cocktail 
blouses, with scooped necks 
and designed of ribbon knit in 
30 colors, including boulevard 
red, oyster white, toast, royal 
blue, are strong this year. A 
three-piece flat knit, double nee- 
dle construction suit with the 
new short boxy jacket and cool 
boucle matching blouse is ex- 
ceptionally good. The ensemble 
is crease resistant and ideal for 
town and traveling. Novelty 
leaf, butterfly and fleur de lis 
designs on color, coordinated 
with solids, are also good sellers 
in Kensington suits. Some en- 


sembles are coordinated with 
matte jersey blouses. 
Aileen, Inc., displayed coor- 


dinated cotton knits and woven 
cottons in a range of colors, 
with shades of lilac and helio- 
trope predominating. 

The Southern Apparel Ex- 
hibitors, an organization of 
salesmen who travel the South- 
eastern U. S., was formed 
1952 with 12 members, and has 
since grown to 264. It holds 
three market weeks each year 
in the Miami area. The Sep- 
tember show is the largest mar- 
ket and the only one devoted to 
ladies’ apparel in the South. 
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The Knit Goods and Allied Industries 
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LOW COST 
_NON-NOTIFICATION 
FACTORING 


>» ELIMINATES CREDIT LOSSES 


» SOLVES CASH REQUIREMENTS 
FOR MANUFACTURERS 


One of the knitwear industry's most capital that works for you, gives you 


pressing problems is converting guaranteed protection against credit 
- receivables into capital quickly... losses . . . and does not disturb 


F without losing the goodwill of retail your relationship with customers in 
accounts. Talcott non-notification any way. Learn exactly how this 
factoring is the answer. It provides private arrangement can help you. 


Call or write: 


James Talcott, Inc. 


FOUNDED 1854 


/ 
225 Park Avenue South (Fourth Avenue), New York 3, N. Y. « ORegon 7-3000 
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Ladies’ and Misses’ 


Texture, Color 
In Koret 


(Continued from Page 13 
peasant stripe jacquards 
coordinate with the solid Al- 
pine knits. Here, colors are 
black, taupe, aqua, and lilac, all 
vith white. 

Outstanding in this last group 
is acontessa skirt with the stripe 
cut horizontally; the same full- 
skirted dress that appeared in 
the spring caper fabric; an 
ensemble with the dress having 
a solid top and vertically striped 
skirt and jacket; and three of 
the swim suits. The one-piece 
suit with little boy shorts is in- 
terpreted with a striped top and 
solid color pants and is belted. 
The other two swim suits use 
the stripe horizontally and in- 
clude the two-piece model and 
the maillot. Five tops and three 
lengths of pants are also fea- 
tured in the stripe while four 
jackets and two lengths of pants 
are interpreted in the solid. A 
slim skirt is available in both 
fabrics. 

Wicker knits feature the same 
wide range of styles with the 
colors black, white, wheat, mint 
green, and lilac. The mating 
basket bias plain wicker comes 
in gray/black, wheat/taupe, 
mint green/bronze, and lilac 
purple. 

As with all the groups, the 
wickers feature many different 
jacket lengths. Looking partic- 
ularly smart is a tunic of the 
plaid which may be worn belted 
or as an easy fitting long over- 
blouse. A Chanel ensemble 
combines the two wicker fab- 
rics skillfully in a solid color 
sleeveless dress topped with a 
plaid cardigan jacket with the 
plaid outlining the scoop neck 
of the dress. 

In commentating this portion 
of the fashion showing, Miss 
Kerman mentioned the com- 
pany’s belief in the fashion im- 
portance of bias plaid. 

Popcorn checks and stripes 
are given a new look through 
the artful use of color. Black, 
white, sandstone, salmon, soft 
blue, and chamois are used in 
this knit collection which in- 
cludes a complete range of 
jackets, pants, skirts, ensembles, 
and dresses. A wing colored 


T dress with jumbo rib trim, 


hemmed cap sleeves, a four 
button front closing, and a one 
inch self-fabric belt looks very 
fashionable the popcorn 
check. It retails at $14.98. 

Nubby texture and colors of 
the sea keynote the “sunsation” 
knits and coordinated cabana 
stripes. The colors are black 
pearl, sand, coral, sea green, 
and neptune gold. The fabric 
and colors give a new personal- 
ity to the sleeveless full-skirted 
knit which in the “sunsation 
knits” retails at $17.98. 

Two of the swim suits are 
interpreted in the solid “sunsa- 
tion” assortment — the maillot 
and the one-piece with little 
boy shorts. The latter is very 
smart with a neptune gold top, 
white belt, and black shorts; or 
with a coral top, neptune gold 
belt, and black shorts. 

Rib trim is used frequently 
in the nubby knits. In the solid 
colors, a rib collared cardigan 
with set-in full length sleeves, 
patch pockets, and a five button 
closing is featured at $9.98 re- 
tail. Double rib trim in a con- 
trasting color outlines the neck- 
line of a sleeveless V-necked 
slipon which retails for $4.98. 
A button trimmed cow! collared 
“knitmate” with short dolman 
sleeves highlights rib construc- 
tion in the collar. In the cabana 
stripe, rib trim edges a smart 
classic cardigan with set-in three 
quarter sleeves, a rounded hem 
and pocket flaps. In the same 
stripe, a sleeveless cropped top 
is rib trimmed and an easy 
fitting top of the stripe with 
three quarter set-in sleeves has 
a solid color ribbed boat neck- 
line. 

Additional knits were also 
shown with the woven fabric 
styles. A number of coordinated 
sweaters top firm fabric dresses 
or sportswear and are frequent- 
ly tied in through the use of 
appliqued trim. 

Four tops of cotton knit in 
a wonderful ombre stripe of 
black / white, tobacco / white, 
green/white, blue/white, and 
curry/white are coordinated to 
go with a wide range of the 
woven sportswear. The knits 
include a horizontally striped, 
square necked topover with 
three quarter sleeves and a sim- 
ple hem finish; a polo shirt with 
polo shirt with button trimmed 
slit side seams and set-in short 
sleeves. 
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suits. Cassini, 


a group of Orlon knits that are 
the fulfillment of his basic prin- 


x 


ciple. The exact fiber composi- 
tion of all suits in the Vyrene 
collection is 73 percent acetate, 
20 percent nylon and seven per- 
cent Vyrene “spandex yarn. 

Red. white and blue are the 
only colors used in Cassini's 
collection of Orlon knits, either 
in combination or alone. Mili- 
tary or uniform type of styling 
prevails, and interest is focused 
on the midriff and bustline 
where bibs, dickeys and appli- 
ques of contrasting colors create 
the specialized design on a 
group of basic sheaths and mail- 
lots. A wide red and blue cross- 
over effect from bustline to 
waist on a white suit is par- 
ticularly outstanding from a 
color and design viewpoint. 
White buttons in a double row 
on the midriff create a double- 
breasted effect on a navy sheath. 
On another model, a broad bib 
across the bust that narrows at 


Pictured 


Peter Pan’s Sail- 


above is 
ors Delight, a sleek maillot with 

y interest on the bustline and 
and midriff. Squared-off neckline, 


striped dickey and heart shaped 


applique create interesting designs 
in bright colors. 


the midriff, results in a tapered 
and diminishing illusion to nar- 
row the waist. 

Interesting designs the 
midriff and bust are seen in 
Sailor’s Delight, a blue maillot 
with white straps which con- 
tinue as an outline for a wide 
open neckline. This is filled in 
with a red, white and blue 
striped dickey topping a white 
heart-shaped applique on the 
midriff. 

Two two-piece suits are in 
the grouping. On one, white 
rib knit trim outlines the sides 
of the maillot shorts and center 
of the bra. The other two-piece 
number is Las Vegas which 
suggests cowgirl styling and fea- 
tures fringe detailing on the 
tiny shaped skirt and matching 
white outline on the conserva- 
tive bra. 

Vyrene is employed in a 
group of four swim suits that 
range in price from $25 to $30. 
The suits of Vyrene are de- 
signed along less tailored lines 
than the Orlon group; all 
models have tone-on-tone trims 
of a satiny surface. This is the 
reverse side of the acetate, ny- 
lon and Vyrene combination 
and has been used effectively as 
an elegant contrast. It forms the 
bodice cuff on an aqua maillot 
on which a laced placket adds 
further interest. 

A diamond-shaped _ insert 
across bust and midriff is an- 
other example of the tone-on- 
tone Vyrene-content trim in re- 
verse as are frog trims which 
add Oriental flavor to another 
of the suits in this grouping. 


The French polyester fiber, 
Tergal is used extensively for 
the largest group of suits in the 
House of Oriano collection. 
This ultra-light fabric adopts 
beautifully to sheaths and mail- 
lots as well as softly bloused 
and bloomered suits. It dyes 
brilliantly as evidenced by vari- 
ous muted as well as vibrant 
shades in a group consisting 


Peter Pan Turns To French Makes, Materials, Design 


By ILANA HIRSCH 
LOS ANGELES, Calif.—French fabrics and manufacture, and 
designs by Oleg Cassini and the House of Oriano in Paris harmon- 
ously blend in Peter Pan Swimwear’s international’s line of swim 
who believes in stressing rather than changing the 
ines of the body, has designed a group of Vyrene-content suits and 


Horizontal pink and white candy 

stripes design the above polished 

cotton suit. Softly gathered at the 

upper and lower extremities plus 

gathering by a self belt at the waist, 
it simulates Grecian lines. 


White fringe, approximately four 
inches in length on lower half, and 
white ribbed trim on top detail this 
conservative two-piece suit of knitted 
Orlon. 

primarily of abstract florals. 

All Tergal swim suits feature 
shirred elasticized panels in 
back or on sides for fit and con- 
trol. Backs are generally V- 


Authentic cobra print decorates this 
suit executed in sheer hopsack cot- 
ton, a construction that is opaque 
only when worn. The sheath features 
a very low open back and feminine 
sweetheart neckline. 


Two rows of buttons create a dou- 
ble-breasted effect on this knitted 
Orlon maillot. Named Brittannia, 
the suit’s V-neck and corresponding 

V-back is outlined in white trim. 
and U-shaped and very low. 
These suits will sell for about 
$25 each. 

Cotton is featured in hopsack 

(Continued on Page 35) 
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Expercence — The experience of a half century 
of business financing and the knowledge de- 
veloped through actually working with many 
different businesses during every phase of the 


ever-changing economic cycle areat your disposal. | Cc onf idenc e 
Reputation — Mill Factors recognizes and ac- 


cepts its important responsibilities and is proud 


of its long-standing reputation in the factoring wher ever 
field. 


Fackities — The facilities of Mill Factors, both ; factoring 


financial and operational, are geared so that small 
and large firms can successfully and profitably 
avail themselves of our efficient, speedy service. 


services 


Friendliness —“Friendly Factoring” is more 
than a slogan. A genuine interest in our clients 
and a warm, friendly understanding of their prob- 
lems are basic at Mill Factors. are re >» oF 


Zuteh Deeisdenes — Decisions are made quick- 

ly by experienced principals who formulate com- discussed _ 
pany policy and actively guide daily dealings with 

our clients. 
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Swimwear 


Catalina Shows Matching Coordinates For All The Family 


LOS ANGELES, Calif.—In the belief that the family should 
identify itself through matching swimwear, Catalina has designed 
and manufactured coordinated suits which feature sufficient design 
variations to impart an individual look for each member. A plaid 
n shades of green is used in one example of the family suit. There 


is a cabana set for the father, a 
form-fitting suit and coordinat- 
ing jacket for the mother and a 
junior boy leg suit, a little girl’s 
suit and little boy’s cabana set 
for the children. 

As important as the family 
suits are those that come in a 
broad range of sizes for either 
males or females. Traditional 
California batik print in fresh 
fruit colors of lime, apricot and 
grape coordinated with white is 
seen in a group of Arnel suits 
ranging from little girls’ size 3 
through sub-teens, junior and 
misses sizes. These swim suits 
are one-piece boy leg and two- 
piece numbers detailed by 
drapes, quarter panels or double 
rope belts. They are accessor- 
ized with pleated skirts, culottes, 
Jamaica shorts, sleeveless and 
roll-sleeve shirts and blazer and 
prayer jackets. 

Nosegay titles another group- 
ing for women of all ages. A 
turquoise cotton jacquard knit 


in a tiny houguet nattern comes 


Fine stripes in contrasting colors 
outline the cardigan front of the 
jacket and add design detail to the 

of this cabana set. Note the 
new sleeve length and applique on 
the trunks, 


in both one- and two-piece 
styles. Cotton knit is also seen 
in a blue tropical print for jun- 
iors and sub-teens up through 
misses. For the toddler and her 
junior size sister there is Par- 
fait, a cotton boy leg in soft 
pastels covered row upon row 
with tiny cotton lace ruffles. 
Surface Interest Created 
Young adults who wish to 
identify themselves with a good 
friend will find interest in close- 
ly coordinated suits. One of 
these is a cotton knit in a novelty 
check of black and white for 
the male and gold and white 
for the female. The men’s en- 
semble comes with short trunks 
and a matching short sleeve hip- 
length Eisenhower jacket. The 
feminine version is a wide strap, 
scoop neck, maillot with three- 
button trim on the midriff. It 
also comes with a matching knit 
jacket. 
~ Unusual textures are news 


here with new knitted and woven 
ctions which create 


constru 


j 
Catalina’s knits take many forms. 
Interest in the above number is 
created in the blending of a hori- 
zontally striped tank top into solid 
boy leg shorts. A belted waist aids 
in making the transition. 


Drawstring-controlled side panels are 
the secret of this California plaid 
cotton suit which can be worn either 
as a bikini or as a conservative two- 
piece according to one’s mood. 
special surface interest effects on 
a variety of fabrics. Especially 
interesting textured effects are 
seen in a vivid blue imported 
Lastex maillot with ribbon-knit 
look and in an emerald and sap- 
phire Lastex sheath with all- 
over jacquard design. 

Simple silhouettes are inter- 
preted in lavish prints and subtle 
detailing highlights knit and 
woven Lastex styles. A fringe 
detail decorates several suits— 
an all-over pleated Dacron 
crepe, a white Lastex sheath 
with draped bodice and skirt 
with fringe detail at bra and 
midriff, and another white Las- 
tex sheath with fringe tie at the 
waist and one side of the bra. 

Tone-on-tone and contrast- 
ing color brocade is seen also. 
A two-piece gold and white 
brocade is very elegant as is a 
rose patterned Lastex sheath 
with modified sarong type drap- 
ing on bodice and skirt. 

Along with the sheath and 
maillot silhouettes, the Grecian 
line is quite popular. One out- 
standing number is softly gath- 
ered at top and bottom and tied 
at the waist with a self-fabric 
spaghetti-width belt. 

Intricate back detailing adds 


Brocaded roses are lightly strewn 
over the satiny surface of the above 
elasticized sheath. Subtle draping ties 
across bustline and hips creates a 
very feminine silhouette. 
a new dimension to the usual 
run of bow and trim decoration. 
It is featured on a satin trimmed 
black Helanca sheath. 
Stripes [Important 

Stripes are very important 
with Catalina this year and are 
used on flat as well as textured 
surfaces. They may be the all- 
over design or employed simply 
for accent or trim. 

For men, brilliant stripes are 
seen on boucle cotton knit shirts 
which are teamed with match- 
ing homespun pants for a sports- 
wear ensemble. A boxer trunk 
and jacket set in knitted cotton 
duck is patterned from cricket 
stripings, and bright red and 
white candy stripes on cotton 
knit trunks comes in boys’ sizes. 

Also interesting for the man 
is a group of cotton knit beach 
shirts in authentic regimental 
stripes teamed with gabardine 
pants. Another smart swim set 
is a broadly striped cotton knit 
collarless beach blazer with 
fleece lining and matching knit 
trunks. 

Women benefit from the 
stripe detail in an unusual “flip- 

(Continued on Page 35) 
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.. for Fashion Trends begin with Quality Cotton Yarns! 


Flowered Kimono and matching gown ...a sales leader by E-Z 


The little princess, after her bath, is wearing an E-Z way from bale-blending to spinning and dyeing. The 
snow-white kimono with rosebud print design—pink, result ? Uniformly clean, soft yarn that lowers knitting 
yellow or blue on white. It is knit the quality way with _ costs and increases the sales value of your knitted goods. 
Highland Cotton Yarns. 

Leading knitters recognize the superior quality of Investigate Highland knitting yarns — carded or 
Highland Cotton Yarns. Highland quality is assured combed—clean white or dyed in the colors of your 
by scientific processing, implemented by the most mod- _ choice at our Cloverdale plant. 
ern equipment, that guards quality every step of the Try Highland yarn and see why it is the yarn for you! 


he 


CARDED AND COMBED, 6s TO 30s, CLEAN WHITE OR DYED Dgporior Cotton ince 0975 
in Ali 


_ HIGHLAND COTTON MILLS, INC. + HIGH POINT, NORTH CAROLINA 


Sales Representatives. Wm. H. Cronin, Jr. 437 Fifth Avenue, NEW YORK, N.Y. © Cosby & Thomas, CHARLOTTE, N.C. and a TENN. © JM. McGinnes, READING. PA © CW. Seidel, 222 West Adams Street, CHICAGO 
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Swimwear Plant Modernization 


MIAMI, Fla.—A new $250,- 
00 block long building of 
decorator concrete and tile sur- 
rounded by tropical foliage now 
souses Alix of Miami’s manu- 
facturing plant and showroom. 

is the brainchild of Alix 
Schneidman, the owner, who 
commissioned Morris Lapidus, 
a New York City architect cele- 
brated for his rococo Miami 
Beach hotels, to plan it. Ground 
was broken November and the 
building was completed in June. 

Some 40 percent of the com- 
pany’s output is swimwear, 
which is manufactured outside 
and moved for display to the 
new building’s 2,000 foot show- 
room with its huge glass rotun- 
da and mirrors on the walls and 
ceilings. A line of cruise knits 
and coordinates is also manu- 
factured. 

Piped Music 

The visitor enters the build- 

ing through a foyer with white 


Fabrics, produced and delivered six 

'o nine months in advance, are held 

’s piece goods department and 
storeroom. 


Alix Of Miami Luxury Plant Has Music, Sunlight, Gold 


lix of Miami swim suits move to a special division for a rigorous examination before being sent to customers 
roughout the U.S., Canada and South America. Some 40 percent of the company’s output is swimwear. 


marble floors, flaring flamingo 
colored walls behind a mosaic 
mural, and hanging globes of 
light. Music is pumped through 
loudspeakers. 

In the office section, he finds 
a walnut-paneled conference 
room, Alix’s marble desk and 
office and a 2,000 foot design- 
ing studio. 


The halls throughout the 
building are wallpapered in 
white—in some sections in a 


simulated, washable gold and 
white brocade. The floors are 
covered with vinyl and the ceil- 
ings with a sound-proofing com- 
pound. 
Over 200 Machines 

Production is in a 7,500 foot 
sewing room, equipped with 200 
sewing machines, including spe- 
cial buttonhole and clean-up 
units. The work moves on me- 
chanized rails in the shipping 


In Alix’s 6,000-foot cutting department 18,000 garments a week can be 
turned out on the 680 feet of cutting table space. 


room and in the 6,000 foot cut- 
ting room, which has a capacity 
of 18,000 units a week. 

The 150 workers and the ex- 
ecutives may park their cars in 
a 7,000 foot lot and eat their 
meals in a cafeteria that seats 


Models display the finished styles under a translucent rotunda in a 2,000 


foot showroom that has mirrors on the walls and ceilings. 


Pale modern 


furniture and silk draped walls are part of the decor created by architect 
Morris Lapidus. 


90, dispenses food through ma- 
chines and provides refrigerator 
space for those who wish to 
bring their own sandwiches. 


Plant Maintenance 
Show January 23-26 


Che 12th annual Plant Main- 
tenance & Engineering Show 
will be held Jan. 23-26 at the 
International Amphitheatre in 
Chicago. The exhibit, staged by 
Clapp & Poliak, Inc. New York 
City exposition managers, is ex- 
pected to exceed six acres. 
About 375 companies will par- 
ticipate. The theme will be “The 
Maintenance Operation Meets 
the Needs of Increased Produc- 
tion.” 

Visitors and companies seek- 
ing advance rapid registration 
cards and hotel or conference 
information should write Clapp 
& Poliak, Inc., 341 Madison 
Av., New York 17, N. Y. 
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SYNTHETIC SAM 


the Caron Yarn 


SHAKESPEARE 
e Caron Sheep 


The feel of elegance in its soft, luxurious hand! Shimmering shades of 
color that enhance and enliven the hues you choose! 

The extra blessing of expert grade selection to produce the effect 
you want for your product! 


Mohair can give you all this and more when you come to the 
specialists for your needs. We at Caron really know our 
Mohair . . . just where to go for the silkiest... 
know just how to process and blend them 
with wool or synthetics to give you what you‘want! 
Come to Caron for Mohair! 


LITTLE MO 
the Caron Angora Kid 
mo 


the Caron Angora Goa g 


4 Worsted + Orlon + Nylon «+ Acrilan »« Alpaca « Mohair «+ Caraloft + Carafrost + Carave/ + Yarns for Ban-Lon® Garments 


splaning company 


ROCHELLE, ILLINOIS * ROBESONIA, PA. © NEW YORK CITY 


y 
CS A | 
bel 
cyl 
— 
SSS, E, 
will 
cyli 
eer: 


OCTOBER 24, 1960 


Racking Thorny 
On Sweater Units 


‘Continued from Page 11) 


acing of one needle, but a dial 

splacement across two needle 

aces, cither one or two at once, 
not impossible. However, the 

e of a two needle displace- 

nt to produce racked and 
straight squares would entail an 

eration in the timing of the 
ogging movements and might 
difficult to control within the 
quisite margin of safety unless 
> number of knitting feeds was 
erely restricted. 

In the accompanying draw- 

is, the circles denote the rotat- 

: cylinder and dial, and the 

wents to the circles indicate 

ds. For convenience of repre- 
tation only eight feeds are 
ywn in each case, but more 
ds can be used _ without 
ecting the general principles. 

e racked designs are devel- 

ed in the lettered spaces be- 

sen the feeds, these being the 
sitions Occupied by the nee- 

s that make the designs when 

ging movements take place. 

Among the designs that can 

made are some that use full 

s of needles within the be- 

en-feed spaces, but if it is 

ired to obtain fabrics featur- 

a uniform distribution of the 

les a half-gauge setting will 

e preferred. If the first shog- 

ng movement of the dial is in 

ckwise direction, i.e. toward 
left, the distribution of the 
needles will then be as shown 
bw. The needles on the right- 

id side of the long vertical 

are in the spaces between 
feeds, and those on the left- 
ind side are within the arc 
here the feed cams are opera- 
= 

inder— 

Full cardigan fabric can be 
made by tucking in the dial at 
feeds 1, 3, 5, 7, —, and in the 
cylinder at feeds 2, 4, 6, 8, —. 
Under these circumstances, the 
oy needles in spaces A, C, 

G, having just passed by 
< 1, 7, 5, 3, respectively, 
will hold cleared loops; and the 
dial needles in these same spaces 
will hold both cleared and tuck 
loops. On the other hand, the 
cylinder needles in spaces B, D, 


F, H, 
feeds 8, 6, 4, 2, 


while the dial needles will hold 
cleared loops only. A shogging 
movement that takes place at 
this stage of knitting will there- 
fore cause inclined stitches to be 
formed in spaces A, C, E, G on 
the cylinder or face side of the 
fabric, and since the shogging 
movement is toward the left 
these stitches will be inclined 
toward the right when viewed 
from the face side of the fabric. 

Now, if another shogging 
movement, this time in anti- 
clockwise direction, takes place 
after the cylinder has turned 
through 45° inclined stitches 
will be formed on the face side 
of the fabric in spaces B, D, F, 
H, and these stitches will be in- 
clined toward the left. A third 
shogging movement, in clock- 
wise direction, takes place after 
the cylinder has been turned 
through another 45°, and this 
produces the same result as the 
first. Similarly, the fourth shog- 
ging movement, in anti-clock- 
wise direction, produces the 
same result as the second; and 
so on. Thus, so long as these 
shogging movements continue at 
intervals of 45°, the machine 
using eight feeds, face wales in 
spaces A, C, E, G will lean 
toward the right and face wales 
in spaces B, D, F and H will 
lean toward the left. 

Zig-Zag Wales 

An effect featuring zig-zag 
wales in the form of vertical 
stripes is obtainable by omitting 
one shogging movement at reg- 
ular intervals, as it might be 
after every second revolution of 
a machine with eight feeds nor- 
mally shogging every 45° of the 
cylinder revolution or after each 
revolution on a machine with 
16 feeds, normally shogging 
every 22'%2° of the cylinder 
revolution. There will then be 
eight face stitches inclined in 
one direction followed by eight 
inclined in the opposite direc- 
tion, and so on, alternately, in 
every patterned panel on the 
face side of the fabric. Insofar 
as the actual racked effect is 
concerned, this design is rever- 
sible, but the spacing of the 
wales is not exactly the same on 
both sides. 

Another racked design in full 
cardigan stitch, also reversible, 
can be produced by shogging 


(Continued on Page 31) 
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“Every Friday 


Was A ra New 


“Business was good, but we never seemed to have enough 
money on hand. Meeting the weekly payroll was always a 
problem. Twice a day we'd tear open the mail for checks 
and twice a day we'd be disappointed. Collections were 
terribly slow. It was a constant race with the bank balance. 


“Then we called in Commercial Factors, which we should 
have done years ago. What a difference it made! Things 
are calm and peaceful. The office manager is like a new 
person. I am too.” 


No More Money Problems _ 


That’s one of the chief benefits you get when you call in 
Commercial Factors. The money is always there when you 
need it. Find out all the facts about this profit poagram. 


Send For Free Plan Book 


This 16-page brochure describes in detail 
all the key features of the Business 
Growth Plan and offers valuable sugges- 
tions on how to expand your business and 
safeguard your profits. No cost or obliga- 
tion. Write Dept. K-]024. 


“Serving the financial needs of industry 
since 1828” 


Commercial Factors Corporation 


One Park Ave., N. Y. 16, N. Y. » MU 3-1200 7 
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experienced hands. . your 


fallspun 


investment 


is a necessary require 
ment of every product if it is to be 
the best. Give your product the 
protection of Fallspun seasoned 
skills and yarn manufacture. Since 
1904 we have specialized in giving 
utmost value in woolen system 
yarns made from all fibers and 
blends of fibers. Call us directly at 
the mill or through any one of the 
following selling agents for prompt 


service. 


FALLS YARN MILLS, INC. 
Established 1904 


WOONSOCKET, RHODE ISLAND POplar 9-9880 


SELLING AGENTS 
‘ Stanley Porter, New York City + Pfizenmaier & Kirkland Co., Boston, Mass.. - W. J. Miller, Philadelphia, Penna. 
C. L. Miller & Sons, Utica, N. Y. + Anthony, Cheatham & James Yarns, Inc., Burlington, N.C. + OD. F. Swain Co., Chicago, Ill. 
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the dial of an eight feed machine 
to left and right alternately at 
intervals of every quarter revo- 
lution of the needle cylinder. It 
the machine has 16 feeds, it 
must be shogged every one- 
eighth of a revolution of the 
needle cylinder, and so on, pro- 
portionately 
Stitches Inclined 

Referring to Fig. 1, if the first 
shogging movement takes place 
in clockwise direction with the 
feeds in positions as shown, dial 
needles tucking at feeds 1, 3, 
§, 7, and cylinder needles tuck- 
ing at feeds 2, 4, 6, 8, the 
racked effect will comprise 
wales that have stitches inclined 
to right and left, alternately, 
these inclined stitches appearing 
on the face side of the fabric in 
panels A, C, E, G, and on the 
reverse side in panels B, D, F 
and H. A design of a similar 
kind but one in which only 
every second stitch along the 
wales shows the racked effect is 
obtainable by shogging twice per 
cylinder revolution on an eight 
feed machine or four times per 
revolution on a machine with 
sixteen feeds. 

Except in the unlikely event 
of designs being required to ap- 
pear on both sides of the fabric, 
those described in the last para- 
graph can be produced to better 
advantage by grouping feeds as 
depicted in Fig. 2. With eight 
feeds grouped in pairs as shown, 
it is possible to develop racked 
panels in the extra wide arcs A, 
B, C, D. If shogging takes place 
to right and left alternately after 
every quarter revolution of the 
needle cylinder, each panel will 
incorporate the same racked 
eflect comprising stitches in- 
clined to left and right alter- 
nately along every wale. When 
shogging is limited to every half 
revolution with eight feeds or 
quarter revolution with sixteen 
feeds, it is advantageous to ar- 
range the feeds in closely set 
groups of four. Carried to its 
Practical limit, the grouping 
scheme allows all feeds to be 
located in one-half of the ma- 
chine, the cylinder being shogged 
once per revolution. In this way 
garment-lengths can be knitted 
with racked wales at the front 
and straight wales at the back. 
The frequency of occurrence of 

racked stitches in the face 
wales is governed by the num- 
ber of feeds in action. When 
itting full cardigan fabric with 


six feeds, for example, every 
third stitch is racked. 

Single-sided designs are also 
producible in half cardigan or 
royal rib, with the feed distribu- 
tion shown in Fig. 2, if the 
racked effect is to appear on the 
side of the fabric knitted by the 
cylinder needles, tucking must 


take place on the dial at feeds — 
2, 4, 6 and 8. In the case of full | 


cardigan fabric, tucking will 
take place on the cylinder at 
feeds 1, 3, 5, 7, while in the 
case of half cardigan fabric, both 
cylinder and dial needles will 
clear and knit at these feeds. 

In the construction of the ac- 
companying drawings it has been 
assumed that machines have 
needle cylinders that revolve 
clockwise, but all that has been 
said is equally applicable to cir- 
cular machines with needle cyl- 
inders that revolve anti-clock- 


wise and also to circular ma- | 
chines with stationary needle 


cylinders and revolving cam 
boxes. 


Equipment Firms 


Two Named In South 
By Union Machine 


CHICAGO, — Union 
Special Machine Company, 
maker of industrial sewing ma- 
chines, has appointed William 
T. Haywood junior representa- 
tive and Merritt M. Ambrose 
assistant manager of the At- 
lanta district. 

Mr. Haywood, whose head- 
quarters will be in Tupelo, 
Miss., was a mechanic, superin- 
tendent and manager in garment 
manufacturing plants in the 
South. 

Robert J. Williams has been 
appointed assistant manager of 
the product application depart- 
ment of Union Special Machine 
Co., manufacturer of industrial 
sewing machines. 


New Singer Fidelity Plant 


Increases Capacity 40% 

PHILADELPHIA, Pa.— 
Singer-Fidelity, Inc., subsidiary 
of The Singer Manufacturing 


Co., has added a building that | 


will increase its manufacturing 
capabilities 40 percent. 

Singer-Fidelity makes the 
electronically-controlled 400 
Needle Seamless Hosiery Ma- 
chine, knitting machinery and 
specialties. 


WHY FINE FIRMS 
FACTOR WITH 


of providing 


financing 


their customers, 
thus 

leaving 
client-manufacturers free _ 
to concentrate on | 
styling, 

producing, and 

selling 

their lines — 
responsibilities enough _ 
for any 
knitted outerwear 


manufacturer. 


WILLIAM ISELIN & CO., INC. 
Factors + Founded 1808 


3587 PARK AVENUE SOUTH 


NEW YORK 10, N.Y 
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another significant technical advance — from Keystone, of course! Fa 
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IN CLOSER COLOR HARMONY! 3 


Th 
term 
score 


Strike a more resounding sales note with fur blends that meet their match mates of fa 


in complete color accord! Keystone’s new fur blend dyeing process gives maximum 


loft and hand. Write, phone or send samples for processing . . . your inquiry will get 


fi 
DYEING COMPANY, INC. 


3213-23 Amber Street, Philadelphia, Pa. * REgent 9-2575 | — 
Southern Representative: COLLINGWOOD, IBACH & CO., 205 So. Church St. Charlotte 2% G . ere 
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Factoring Seen 
Flexible Tool 


(Continued from Page 7) 

nis sales. He doesn’t have to 
| orry about paying interest on 
. | joney for which he has no use. 
He has no loss through having 
projected a greater cash need 

than actually developed. 

ar The factor also offers a client 
broder scope in his intermediate 

longer-term needs by supply- 

ig funds to him over and above 

e amount of the receivables 
ourchased. This support is ad- | 
vanced against projected sales as 
ndicated by a budget in whose 
preparation the factor offers the 
dient and his accountant all 
possible help. These funds, usu- 

ly sought to meet seasonal 
needs for building inventories, 
we made without maturity date 
ut the client recognizes them as 
gasonal accommodations. They 
may be secured or unsecured, 
depending on circumstances. 

Give Loans Also 

In addition to these avenues 
f financing, some factors assist 
their clients with long-term loans, 
secured by plant and equipment, 
for such special purposes as plant 
expansion, machinery purchases, 
buy-cuts of estates, acquisition 
of other businesses, support of 
unusually large manufacturing 
contracts. 

Loans of this sort highlight 
the factor’s ability to work out 
‘full financing program with his 
clients. This complete approach 
is taken with respect to each 
client’s total needs, regardless of 
the exact method ultimately se- 
lected for providing the necessary 
lunds. For example, in many 
cases it will be found that the 
i best arrangement utilizes a com- 

bination of bank funds and fac- 
tor’s funds, or other methods of 

debt financing. 
The availability of these long- 
(erm arrangements should under- 
score one of the principal aspecis 
of factoring that make it unique 
1 among fundamental methods of 
cial operation: although fac- 
tors do not supply risk capital as 
such, the flexibility of the total 
lunds available from factoring 
produces the same net effect as 
the investment of additional cap- 
ital, but an investment which 
does not dilute the proprietor’s 
Present equity to the slightest 
gree. 


TEXTILE BANKING COMPANY 


55 Madison Ave.., Dept. KO. New York 10, N.Y. 


SUBSIDIARIES: B C 
T.B.C. Associates, Inc., New York 


Southwest Texbanc, Inc., St. Louis 
Pacific Texbanc, Inc., Los Angeles 


Daniel R. Strauss 
President 
Himalaya Knitwear Co., Inc. — 


Originators of Aussie Brook 
Knitted Leisurewear. 


“Nourishing a growing 


business is like raising an 


adolescent: problems of | 


growth must be understood 


so that sound guidance, had 

personal interest and . 

financial support can be 
warmly given to create | : 


the environment for healthy ‘ 


and productive maturity. 


“Our friends at TBC, 
because of their knowledge of 


our industry’s problems, give 


us everything needed for the 


continuing growth of our firm.” 


* 


TBC credit and financial serv- 
ices are available in many fields 
of industry. They are most ef- 
fective for manufacturers with 
annual sales of $500,000 and 
over. One of our officers will give 
prompt attention to any inquiry, 
either by letter or in person, 
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Close to a century of leadership 
and experience is behind every 


DUBIED WEVENIT’ 
CIRCULAR KNITTING MACHINE 


For jacquard fabrics, the WEVENIT A24 
offers ALL of these advantages: 


++++ 
+++ 


Designs are easier to make and sell, 
because SPIRAL CAN BE ELIMINATED! 


A very large pattern-area available 
in the finest gauges with single needle 
control and pattern-wheel safety. 


Infinitely variable pattern-height to 
over 900 feeds! 


Up to 38 motifs can be stored in the 
machine for use as required! 


Minimum downtime and minimum 
waste between orders due to the 
infallible Monofilm! 


Z Simple and reliable in operation, 


AW all mechanical, no special maintenance 
skills required! 


For plain WEVENIT* fabric, and eight lock 
effects, the WEVENIT B24 is specially 
designed to give high production with 
great reliability. Feedwheels and stripers 
optional. 


“DUBIED MACHINERY COMPANY 
21-31 46th AVE. * LONG ISLAND CITY 1, N. Y. 


Tel. RAvenswood 929-6361 


*Trede Mark Reg. Applied for 
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Swimwear 


Peter Pan Turns 
fo French Styles 


(Continued from Page 23) 
onstruction which forms a 
obra printed sheath. Trans- 
parent in the hand, but opaque 
shen worn, hopsack cotton is 
sirable for its light weight 
nd silky texture. 

Polished cotton is seen in a 
ink and white vertically striped 
wit with belted Grecian drape 
fect. The identical material is 
so used for a bikini. 

Screen - printed — elasticized 
aille sheaths make up a col- 
ection in deep and vivid colors 
primarily in abstract floral de- 
igns. One with fuchsia, royal 
blue and bright green flowers on 
yhite is particularly outstand- 
ng. 

Helanca yarn in woven and 
\nitted constructions is seen in 
ifew of the suits. Nylon taffeta 
s featured in a group of suits 
with distinctive styling. A 
shaded orchid with fairly low 
back and shirred side panels is 
ne number. Others have asym- 
netrical side drapes, shoestring 


thin belts, and permanently 
pleated short skirts that easily 
convert to capelets. 

Nylon taffeta is also seen in 
two bikinis, Demi Tasse with 
ruffled top and bottom, and 
Midi, a royal blue and green 
floral print. 

A brief preview of the Caltex 
line, also designed by Cassini, 
displays brilliant solids of yel- 
low, mustard, orange and green 
on imported Irish linen. In most 
cases matching cover-ups create 
an ensemble. Most unusual is 
a two-piece with boy shorts and 
high necked halter bra on which 
three frogs form a diagonal de- 
tail. 

Contrasting colors come to 
play on a sheath, the bust and 
bottom half of which are in one 
color, while laced diaphragm 
and straps are in another. 

Multi-colored bands on straps 
and across butline and midriff 
to waist, effect a Tyrolean vest 
appearance on another sheath. 


Mill News 


Cone Mills Promotion 

Allan Flickstein has been pro- 
moted to sales representative at 
the Philadelphia office of Cone 
Mills, Inc. 


Catalina Shows 
Family Matchers 


(Continued from Page 25) 
top’”—white on one side and 
stripes on the other—on a white 
Lastex sheath. A sophistocated 
romper style comes in seersuck- 
er striped with gold satin. 

Two-Piece and Bikinis 

Two-piece suits and modified 
bikinis make an appearance in 
cotton prints, stripes and checks. 
Outstanding is a_ convertible 
bikini in plaid California cotton. 
A printed nylon Helanca is fea- 
tured in a bikini—a welcome 
newcomer in a realm where 
cotton reigns supreme. Surface 
texture variations are in striped 
cotton shagbark and coral cot- 
ton knit; the latter is teamed 
with matching jacket. These cot- 
tons and their matching toppers 
come in startling and vivid color 
combinations such as pink, red 
and orange and analogous shad- 
ings in blues, yellows and 
greens. 

New bright prints are also 
seen on knitted and woven 
Lastex fabrics, Helanca stretch 
nylon and tapa cloth. Highlights 
of this group include Lute Song, 


in the field. 


erma- 
Foam Lamination 


THE success story of the decade in knitwear : foam laminates! 
Join this revolution and you, too, can have the extra selling 
power that has doubled and tripled the volume of the leaders 


A.D. GOSMAN, INC. 


1001 Roosevelt Ave. Carteret, N.J. 
From New York, Dial11—then Ki 1-4226 


VISIT NOSA ROOMS 7 & 411...DISCOVER HOW TO 


7 


ower in your line with 


Bonde 


You can plug in to this power by contacting us now. Our lead- 
ership in foam and lamination is your sure way to a big vol- 
ume break-through in bulky knits, flat knits, tricot and jersey. 


118 gar 


Warmth 
without 
Weight 


is lined with 


a brown-tone tapa print Lastex 
sarong suit topped by a match- 
ing kimono jacket in cotton, a 
printed nylon Helanca sheath 
with aluminum highlights work- 
ed in a diamond pattern in 
bright prism colors in a maillot 
and sheath, both with very low 
backs. 

Junior styles feature Lastex, 
Helanca nylon and cotton knits, 
and a group of sub-teen styles 
provide youthful sophistication 
in cotton. Interesting in the 
junior silhouettes are a double- 
breasted black Helanca maillot; 
a black and white polka-dot 
two-piece Lastex; one and two- 
piece suits in lace trimmed pas- 
tel Lastex; and dark and light 
tone stripes with white in half- 
and half-ombred effects on sev- 
eral styles. Many prints are seen 
in this grouping. 

New Knits 

Knits, as always, play an im- 
portant role in the Catalina line. 
Aside from those already men- 
tioned, there are cotton knit 
swim suits and matching jackets 
or T-shirts for men and women. 
Orlon is knit into an outstanding 
red maillot with wide-set straps. 

(Continued on Page 37) 
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RETHANE FOAM 
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A. D. GOSMAN, INC. carterer, N.v. 
\ DIVISION OF PRECISION PROCESSING CORPORATION 


KNITTED OUTERWEAR TIMES 


“NOPAUIT” 


Unquestionably 
the most productive 


machine 


LEBOCEY MODEL 


ins. 


afford the highest 
operating speeds ever attained. 


The system of needle selection offers 
exceptional safety and easiest operation. 


Capstan type yarn furnishers are unique 
in assuring the greatest evenness in feed- 


ing all types of yarns. 


Sole distributors for the U. S. and Canada: 


TRICOMA, INC. 


7504 Empire State Bldg., New York 1, N. Y. 
Wisconsin 7-7466/67 


Built by 


GEORGES LEBOCEY & CIE. 


Troyes, France 


4 _ Showroom: 303 Stockholm St., Brooklyn 27 N. Y. 
GLenmore 6-0205 
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Children’s Wear 


Wonderknit Plays Up 


Stripes In New Line 
BOSTON, Mass. — Vertical 
riping and square and boat 
in three-quarter sleeve 

knit shirts will be featured in 

Wonderknit’s Spring line. 

Bill Jones, New England re- 
esentative, said the firm plans 
irts with the pointed hem line 
ont and back, and scalloped 
ging for a casual or ragged 
ect like the pirate appearance 
in some of the fall shirts. 
In addition to the basic 
colors, a lighter green, border- 
g on mint and a softer gold, 
a maize shade will be used. 

Basques and novelty weaves will 

New lightweight fabrics be used extensively and several 

nosaic prints on silky Antron If inch wide. Cotton will pre- 

incorporated into suits with lominate but some acrilan will 

the boy leg silhouette, sheaths 30 be included. 

vith and without drapes, softly Mr. Jones said holiday buy- 


ing was spotty and down from 
flared and pleated skirt suits And \gaintots for the junior miss are featured by Catalina as evidenced by last year. However, some num- 
pucker stitch maillots. All are the above gold and white checked model with scoop neck and three-button erg sold well in his area. 


an : , : x : detail on the midriff. Her escort wears a black and white short-sleeved cardi- 
teamed with matching skirts and gan and matching trunks in the identical check. Both suits are executed in Among those was a group of 


shirts. cotton knit. (Continued on Page 39) 


You can tell an Aldon yarn 


ine White cable trim outlines 
ne neckline and legs. 
Innovations in knit fabrics in- 
jude a matelasse Helanca jac- 
yard in a very brief maillot; 
oure-hugging knit-to-shape Or- 
nm in two belted maillots; a 
atalina exclusive dupioni silk 
nd Helanca knit in a boucle 
extured maillot; a glimmering 
ailot knit of Helanca and My- 
metallic yarn with spaghetti 
raps holding the deep-cut 
weckline together; and a ne 
covered silhouette in creped ny 
n knit with a short all-arour 
t and high bateau necklis 
ken by a three-button placket 
nd very low back. The placket 
neckline and straps in back a 
trimmed with contrasting pipin 


~ 


—the mill with a feeling for fibers 


combs the world for new and exciting ideas— 
translates them into distinguished wool-spun yarns 
of exceptional beauty and quality for news-making 


fabrics and fashions. So 

Call on Aldon — you'll be glad you did. 


Aldon Spinning Mills Corp. 


where master spinners create the unusual 
Represented by: Talcottville, Conn. 
Merritt Company = Moher Associates C. J. McAlaine 
40 E. 34th St., New York 16, N. Y. {nied 44 Washington St., Wellesley Hills 81, Mass. One Highland Ave., Bala-Cynwyd, Pa. 
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KNITTED OUTERWEAR 1 IMEs 


N h q 
of Textralized® 
L ort ern yarns for use in 
Ban-Lon® quality 
YARN MILLS fabrics and 
garments. 


Federal 


the finest quality 

spins magic into yarns...turns long fiber synthetic 
and worsted yarns. 

the ordinary into the special at 

Northern, Federal and Albany Albany ine fr bends 

al! types for the 


ior Quality... — knitting and 
Superior Quality... yours, through never-ending research: WOOLEN MILLS, INC. trade. 


manufacturers of 


BENNETT M. BERMAN ASSOCIATES, 183 MADISON AVENUE, NEW YORK 16, N.Y. MUrray Hill 3-9237 


IN PENNSYLVANIA: FRANK J. MORRISSEY, 30 WEST LANCASTER AVENUE, ARDMORE, PA. Midway 2-3747 
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inter white shirts in an assort- 
ent of collar styles to the half- 
jozen, instead of an assort- 
nent of colors in one style. 
These were cotton knit in a 
fancy pattern of quarter inch 
panels extending vertically. 
Stamped metallic buttons of 
black and silver were on the 
plackets and sleeves. One collar 
style was a wide spread on a 
wedge placket inset; another was 
a semi-shawl with the placket 
panel coming to a point, taper- 
ing from a four inch width at 
the collar, and a third was a 
conventional shirt style with a 
straight oblong three button 
placket. All had a chest applique 
in orange and black. 

Another best seller was a 
bulky knit shirt with a shawl 
collar that squared off and was 
sewed down in front. This was 
n gold with white and black or 
gold with green and blue. Two 
of the contrasting colors were 
used to edge the collar and the 
pattern consisted of  three- 
quarter vertical panels of fine 
gauge rick-rack stitching alter- 
nating with an embossed arrow 
design worked in wide cable. 
The V neck was closed with a 
mariner bib inset edged at the 
top with a stripe trim in con- 
trasting colors. 


Trade Education 


Knitter-Mechanic 


Course Expanded 


PHILADELPHIA, Pa. — A 
fourth training course for knit- 
ter mechanics on Wildman Jac- 
quard equipment was announced 
this week by Professor Thomas 
Edman, head of the knitting de- 
partment at the Philadelphia 
Textile Institute. The course is 
being given by PTI in coopera- 
tion with the Wildman Jacquard 
Company, Norristown, Pa. 

The additional session which 
is scheduled for December 19- 
January 10 was set up, accord- 
ing to Professor Edman, to ac- 
commodate additional appli- 
cants. If necessary, a fifth course 
will be conducted in February. 
The course is limited to six per- 
sons. 

It covers the analysis of knit- 
ted outerwear fabrics, knitted 
fabric design and the complete 
mechanical operations of Wild- 
man Jacquard TJI-12 and LH-6 
machines. 

Special attention is to be given 
to the timing of the automatic 


= 


devices, including the control 
stand, jacquard automat and 
drive mechanisms; electrical 
trouble shooting; preparation of 
jacquard pattern and control 
cards. 

Applicants must present a let- 
ter of recommendation from a 
knitted outerwear mill that is a 
user of Wildman Jacquard ma- 
chines. The fee for the course is 
$100 payable in advance to 
Philadelphia Textile Institution. 

Application for admittance 
should be made to Professor 
Thomas Edman, head, knitting 
department, Philadelphia Tex- 
tile Institute, Schoolhouse Lane 
& Henry Ave., Philadelphia 44, 
Pa. 

Instructions during the first 
week is held at PTI and the sec- 
ond and third weeks at the Wild- 
man Jacquard plant in Norris- 
town, Pa. 


Judge, Shlomm Talk 


At Fashion Institute 
The different classes of syn- 


thetic fibers used in the knitted | 


outerwear industry and _ their 
forms and properties, were dis- 
cussed by Richard Judge, of 
Caron Spinning Company, last 
Monday evening at the Fashion 
Institute of Technology. 

Mr. Judge was one of a num- 
ber of guest lecturers from the 
industry who are participating in 
the class, “The Knitting Indus- 
try: Its Raw Materials and Proc- 
esses.” This and other classes in 
knitting are sponsored at the In- 
stitute by the National Knitted 
Outerwear Association. 

Gregory Shlomm, president 
of Amicale Yarns, Inc., lectured 
to the class on October 10, on 
the role of cashmere and other 
specialty fibers in the knitted 
outerwear industry. 


Men's Sweaters 


August Shipments Rise 

Average weekly shipments of 
men’s sweaters were 27 percent 
higher in August than in July, 
according to the Census Bureau. 

Some 113 thousand dozen 
were shipped on an average 
weekly basis in August com- 
pared to a weekly average of 
89 thousand dozen the previous 
month. 

The August shipments were 
26 percent higher than the 90 
thousand dozen weekly average 
of August 1959. 


INDUSTRIAL SEWING 


Bulky Knit Materials 


we 
' For Loosely Knit or 2 


Style 39500 


te ange 


TRIMMING — SEAMING = TAPING 


SWEATERS BULKIES * JACQUARDS 


BATHING SUITS * KNITTED DRESSES 


With high popularity in knitwear these two new 
machines produced by Union Special will be of 
special interest to manufacturers of knit outerwear 
—lightweight to bulkies. Users get better seam 
appearance and quality, plus high speed, fast acceler- 
ation and smoother, straighter seams WITH LESS 
OPERATOR GUIDANCE OR ASSISTANCE. 


Style 39500Y is for seaming and trimming light to medium- 
heavy weight, loosely knitted, cotton, wool or synthetic 
fabrics used for sweaters, bathing suits, jackets, and other 
knitted outerwear. It is especially designed with ample 
differential feed action to handle stretchy, loosely knit 
materials. Standard width of bite is 4%"—stitch range 
8 to 20 per inch. 


Sty/e 39500 AA, may be used for plain seaming and trim- 
ming or for seaming, trimming, and simultaneously applying 
a reinforcing tape, as in shoulder seams of sweaters. A 
slot in the presser foot automatically guides the tape. Style 
39500 AA is specially built to handle bulky knit materials. 
Standard width of bite is 542” —stitch range 8 to 20 per inch. 
Let us give you complete information. UNION SPECIAL 
MACHINE COMPANY, 405 N. Franklin St., Chicago 10, eal 


UNION SPECIAL * LEWIS * COLUMBIA 
MACHINES 
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KNITTED OUTERWEAR TIMgs 


Synthetic Fibers 


Bancroft Sponsors 
Ban-Lon Award 
Sweater Program 


A Ban-Lon award sweater 
program for design, style and 
workmanship of garments made 
out of the crimped textured yarn 
has been established by Joseph 
Bancroft and Sons Company, 
owners of the trademark. 

A gold shield will identify the 
sweaters approved for the pro- 
gram. Five manufacturers — 
Pandora, Bobbie Brooks, Blair- 
moor, Rosanna and Jane Irwill 
—are in the program. 

The campaign will include 
two-page color spreads in 
Vogue, Glamour and the New 
York Times Magazine, local 
newspaper ads, visits by Ban- 
Lon marketing specialists to re- 
tail stores and local and national 
publicity. 

Award sweaters will be in 
Miss America’s official wardrobe 
and she will star in special store 
promotions next spring. 

The color ads read: 

“You're in a wonderful world 
apart in your Ban-Lon Award 


Sweater. Far away from the or- 
dinary but so very close to you. 
This is how you will feel about 
your Ban-Lon Award Sweater. 
It proudly wears this coveted 
Gold Shield — your assurance 
that this is one of the very best 
of Ban-Lon sweaters. The Award 
Sweater shown is expertly fash- 
ioned from uniquely crimped ny- 
lon by . . .” (The name of the 
manufacturer, a description of 
the garment, its colors and price, 
and selected retail outlets fol- 
low.) 

The copy concludes, “The 
Gold Shield on a Ban-Lon 
Award Sweater is a mark of out- 
standing excellence in style, de- 
sign, and workmanship. The test 
is in the touch. There’s nothing 
better in a sweater than you and 
the Ban-Lon name.” 


Chemstrand Picks Head 
Of Charlotte, N. C. Office 


Lamar Beach has been pro- 
moted to manager of The Chem- 
strand Corporation’s District 
Stales Office at Charlotte, N. C. 
He was manager, Acrilan tech- 
nical sales service, with head- 
quarters at Decatur, Ala. 

Mr. Beach joined Chemstrand 
in 1952 as an engineer in the 


Acrilan acrylic fiber plant at 
Decatur and later served as 
technical sales representative, 
supervisor of Acrilan technical 
sales service, and fiber quality 
superintendent in the plant 


Masten R. Dalton has been 
promoted to executive director, 
Acrilan, for the Chemstrand 
Corporation, succeeding Robert 
E. Smith, now general manager 
of marketing. 

Mr. Dalton was director sales 
and, prior to that, manager of 
the district sales office at Char- 
lotte, N. C. He joined Chem- 
strand in 1953 after 12 years as 
an executive salesman and re- 
search chemist in fibers. 


The Chemstrand Corpora- 
tion’s sales on a consolidated 
basis for the third quarter of 
1960 were $49,764,000, com- 
pared with $48,720,000 for the 
third quarter last year. 

Sales for the nine months to 
September 30 were $152,844,- 
000, compared with sales of 
$154,915,000 for the same peri- 
od in 1959. 

Net earnings on a consolidat- 


ed basis after charges and taxe 
for the September quarter wer 
$5,886,000, compared with $6. 
065,000 for the third quarter of 
1959. Net for the nine months to 
September 30 was $19,316,000, 
compared with $20,893,000 for 
the same period last year. 


American Viscose 
To SellInteres} 


In Chemstrand 


PHILADELPHIA, Pa.—Ne. 
gotiations are in progress for the 
acquisition by Monsanto Chemi- 
cal Company, St. Louis, of the 
entire interest held by American 
Viscose Corporation, Philadel- 
phia, in the Chemstrand Corpo- 
ration. American Viscose’s in- 
terest is SO percent, in both stock 
and subordinated notes. Its share 
of the subordinated notes is es- 
timated at $9,500,000 at the 
time the acquisition is to be con- 
summated. 

Under the proposed plan, 
American Viscose would receive 
3,540,000 shares of Monsanto 
common stock, which would be 
subject to special voting pro- 

(Continued on Next Page) 


Specialists in: 


cashmere 

camel’s hair 

lamb’s wool 

¢ fur fiber blends 
e angora blends 
shetland types 


NEW YORK OFFICE: 
1440 Broadway + 


MILL: 


ATlantic 1-3200 


_« kid mohair blends 
dyed-to-match and 
coordinated fabrics 


W. 65th & Barberton - Cleveland 2, O. 


PEnnsylvania 6-1487 
W. H. HUTCHINSON 
222 W. Adams St. 
Chicago 6, Illinois 
FRanklin 2-0224 
Teletype CG 2127 


Look to... 


Here at W-W-C you'll find quality and cooperation are 
run-of-the-mill bywords in our everyday operations. 
Years of combined experience, continuous research and 
excellent craftsmanship in all phases of the woolen spun 
system are your assurance of complete satisfaction. 


Sales Representatives 


= PAUL A. BARKER 
1182 Broadway 
New York, N. Y. 
Murray Hill 9-0422 


inona Textile Mills, Inc. 
W iron Trading Corporation 


Woolen Mills, 


Working together as a team, with all production facili- 
ties under one roof, Winona, Wilson and Colonial are 
naturally in a better position to fulfill your requirements : 
in fine woolen spun yarns and coordinated fabrics. 


We Invite Your Inquiries 


‘ 


q 


FREDERICK P. TOLNAI 
819 Santee Street 

Los Angeles 14, California 
MAdison 2-5777 
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yjsions So long as they are held ago in laboratories of Calico 
by American Viscose. Printers’ Association, Ltd. Im- 


Prior to consummation of the — perial Chemical Industries sub- 


quarter of f sjan, it is expected that Chem- sequently obtained rights to 
Months to § rand will pay its usual annual manufacture and sell the fiber 
5» 16,000, §§ million dividend one-half in all parts of the world except 
ts 000 for {which would go to American the U. S. and for more than 10 
_ Viscose — and redeem $2,500,- years has been marketing it un- | 
00 of its $12 million subordi- der the trademark Terylene. 
SCOse | uted notes now held by Ameri- The television presentation on 
can Viscose. ie 4’ x 6 ft. screens, at a series of 
2reg{] After the transaction is ap- meetings, will begin this week | 
oved and effected, itis planned = and run through November 2, | 
rang | tat Chemstrand will continue according to Celanese Fibers 
isactivities as a separate entity. Company. 
Pa.—Ne- \merican Viscose has no pres- Louis Laun, vice president | 
“ for the f ent intention of distributing or and director of marketing of the | 
© Chem jisposing of the Monsanto fibers company, said the 45-min- | 
of the Ff shares. ute program will describe adver- 
Pua TV To Introduce __ ‘ising and promotion plans. The 
d Peper fiber will be introduced in wom- 
Celanese Fiber en’s, men’s and children’s ap- 
oth stock Fortre! polyester fiber will be — during the first quarter of 
Its share introduced by big-screen projec- 
es is es. | tion color television, the first ‘ —— of meetings Is as 
time this method has even been [OHOWS- 
the ercial October 24 — New York, 
> be con- | used on a national commercia . <4 
ale. Closed-circuit showings to Charlotte, Chicago, 
d ol (0,000 officials of leading retail and St. Louis; October 25 — At- | 
Pe Fi anes in 34 major cities will be lanta, Dallas, Louisville, Miami 
| receive presented by Celanese Corpora- and Milwaukee; October 26 — 
onsanto f America, manufacturer Detroit, Houston, Memphis, 
f the fiber Philadelphia, Richmond and 
31 — Balti- 
. The fiber was developed in Rochester; October - alti 
age) Great Britain nearly 20 years (Continued on Page 42) 
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BLINDSTITCH 
TACK 1 
LABELS 


on FINISHED sweaters 
— just like handwork 


Also blindstitch tack NO stitch shows on 
any part of any garment = right side of garment 


“STYLE 160-20 
BLINDSTITCH 
TACKING 
MACHINE 


Send for circular and sample of operation 
or see your regular Lewis Agent 


MACHINE COMPANY 
315 West 35th Street « New York 1 « CHickering 4-8800 


Product of 


ciTY- WIDE Offers You... 


Knit-goods "Know-how" 
DYEIN G 


¢ Color uniformity 


FINISHING 
° NAPPING & SHEARING 


° Piece dyeing of Knitted 


Fabrics 


e 500 Ib. kettle lots 
e Latest stainless steel 


equipment and controls 


with the newest type 


equipment ON OUR OWN 
PREMISES. Finished 
widths to 82” 


PROCESSING 


an exclusive washing proc- 


ess devoted to bring out the 

finest obtainable handle in 

all fibers and blends with 

the minimum oil content. 


Quality plus service 


e When you specify “City-Wide” 


you are assured that experienced ex- 
perts process every garment with the 
most advanced methods in a new, mod- 
ern plant. 


Phone: Michigan 1-3600 


- Samples Picked Up and Delivered. 


Cityllide 


KNITWEAR PROCESSING CO., Incorporated|| 
88-02 Pitkin Ave. 


Ozone Park 17, NW. Y. 
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KNITTED OUTERWEAR TIMEs 


ore, Boston, Cleveland, Den- 
sr, Indianapolis and Los An- 
geles; November | — Buffalo, 
Cincinnati, Minneapolis-St. 
Pau', New Orleans, San Diego, 
San Francisco and Washington, 


THE ‘‘RELIABLE FELLOW’ SAYS: 


TO CALL 


RELIABLE 


K ‘ D. C., and November 2 — Bir- 
500 i 40/3 Sewing Thread... mingham, Kansas City (Mo.), 
x — Pittsburgh, Portland (Ore.) and 
¥ COLORS Soft & Mere. Ktg. Cot- In addition, there will be an 
\ ALWAYS ~ | October 25 showing in New 
York to representatives of major 
IN STOCK Paper — Twine — mills, converters and cutters. 


The presentation will show 
10w Fortrel was developed. Fab- 
-s and apparel made of it will 

> modeled. 

Since first coming into U. S. 
production several months ago, 
Fortrel has been woven by major 
mills into a considerable variety 
of fabrics, principally in blends 
with cotton, rayon and Arnel 
triacetate. Extensive tests by 
Celanese have shown it to con- 
tribute wrinkle resistance, crease 
retention and ease of care prop- 
erties to fabrics. 

It is being produced in a new 
plant in Shelby, N. C., of Fiber 
Industries, Inc., a company 
jointly owned by Celanese and 
7 Imperial Chemical Industries 
Limited of Great Britain. Under 


plies... 


33032 Bleecker St., B’klyn 37, N. Y. Stenmore 6- 


INTERSTAT 


yarn mills, inc. 
5725 HUDSON BOULEVARD 


NORTH BERGEN, N. J. 
N. Y. Phone: LO 4-3707 


N. J. Phone: UN 5-3116 


an agreement between the two 
parent firms, Celanese markets 
the fiber and the Fortre! trade. 
mark is owned by Fiber Indus. 
tries. 


Cyanamid Issues 
Creslan Booklet 


“The Creslan Primer,” a con- 
sumer’s introduction to Ameri- 
can Cyanamid Company’s Cres- 
lan acrylic fiber, has been issued 
by the company’s fibers divi- 
sion. 

The 16-page, full-color bro- 
chure defines the performance 
qualities of Creslan, outlines its 
current end-uses and answers 
questions about its properties, 
Also included is a “fiber 
primer,” a guide to the official 
generic terms in natural and 
man-made fibers. 

The brochure explains the 
Creslan quality control pro- 
gram, which limits the Creslan 
trademark to finished fabrics 
that have been tested and ap 
proved by Cyanamid for spe- 
cific end uses. 

A flow chart shows the pro- 
duction process for Creslan 
from the manufacture of acrylo- 

(Continued on Next Page) 


REPRE SENTED 
THE T YENTED By 


ROBERT G. porte, 
CHickering 4-4472 


SALES OFFicEs 


STILES Company 


BRANT YARNS, INC. 
LOngacre 5-3350 
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sitrile, a Cyanamid - pioneered 
chemical which is the basis of 
all acrylic fibers, to the spinning 
and processing of finished fiber 
at the Santa Rosa plant in 
jorthwest Florida. 

Single copies of “The Cres- 
an Primer” may be obtained 
from the fibers division, Ameri- 
can Cyanamid Company, 111 
West 40th Street, New York 


Knitwear Abroad 


Labor Shortage 
Plagues Scottish 


Knitwear Plants 


GLASGOW, Scotland (Scot- 
ish Amalgamated Trade News 
Agency) — Scottish knitwear 
ims are now facing a most 


dificult situation, in terms of 
imited labor and major de- 
mand. This situation has been 


building up for a considerable 
period now, and has reached 
the point where most knitwear 
firms have much more work on 
hand than they can_ possibly 
tackle. 

The limiting factor is not so 
much scarcity of machines or 
raw material as the lack of 
skilled labor to work these ma- 
chines. As in all other sections 
of the textile industry, reliance 
on female married workers is 
high and is subject to all the 
defects inherent in that situa- 
tion. 

Nevertheless, the industry is 
more than happy to have every 
possible worker, and in Hawick 
at the present time is going to 
unprecedented limits to pull out 
the last possible knitting opera- 
tor. Door-to-door interviews 
are being used by the manufac- 
turers to ensure that every pos- 
sible worker, whether old and 
retired, or young and about to 
leave school, whether married 
with a family or unmarried, is 
lured back into hosiery produc- 
tion. The present volume of 
work is so great that only by 
such means can the mills hope 
0 meet their commitments. 

The added aspect in this cen- 
ler is that the labor can select 
between 12 and 15 mills. In 
Practice, conditions are excel- 
lent in all the mills, and wages 
comparable, so that no great 
linancial advantage arises. Loy- 
alties and family tradition count 
for a great deal still in Hawick, 


and there is a continuing flow 
of labor to the smaller mills, 
even against the additional de- 
mand of the growing giants in 
the industry. 

One other move in Scotland, 
allied to this situation, is the 
switch to other areas. Glasgow, 
like Hawick, is a difficult area. 
There the problem is more a 
wide diversification of industry, 
which makes recruitment and 
retention of labor difficult. 
Firms in the knitting industry in 
Glasgow are now thinking in 
terms of moving out to other 
areas, where the competitive 
situation will be less difficult 
and where the location of the 
new factory will be welcomed 
as a source of potential earning. 
In the larger centers, employees 
have tended to become some- 
what blase on this aspect. In the 
country areas, the reverse ap- 
plies. The town councils and 
the residents are more than 
happy to have new factories 
located, and in general, a much 
better pattern of labor stability 
is achieved than in the larger 
centers, like Glasgow. In Sep- 
tember, Moray Textiles (Glas- 
gow), Ltd., one of the quality 
knitting firms in the city, an- 
nounced its intention of moving 
to Inverness, where a new fac- 
tory will be located, employing 
150 workers. This is in keeping 
with similar moves which have 
taken place in other centers, 
firms moving from the highly 
competitive populated towns to 
the less populated rural centers. 


Retailing 
Retail Sales Steady, 
Profits Down Slightly 


Steady sales, higher expenses 
and lower profits in the nation’s 
department stores in the first 
half of 1960 have been reported 
by Sam Flanel, general manager, 
Controllers’ Congress of the Na- 
tional Retail Merchants Associ- 
ation in the Quarterly Informa- 
tion Letter. 

Profits, however, were down 


0.5 percentage points to 0.4 per- | 


cent of sales. 

The Quarterly Information 
Letter compares operating re- 
sults of department and specialty 
stores for the second quarter, 
1960, with the same period in 
1959. The information was de- 
rived from 202 stores with an- 
nual sales volume of $3.1 
billion. 


UEENS 


MODEL and MODEL “BD” 


FULLY AUTOMATIC “V” TYPE 


FLAT KNITTING 


Designed to produce quality collars, cuffs, tails and other 
trims for full fashioned and cut ond sewn outerwear and 
entire garment sections with knit-on cuffs or tails. 


FEATURING: 


e High and low butt needle arrangement on both needle 
beds with a row of push jacks back of both sets ot 
needles virtually doubling possibilities for production 
of novel patterns. 


NOW AVAILABLE WITH MULTIPLE 
RACK — UP TO 10 NEEDLES 


e Carriage (knitting head) has drop type cam construc- 
tion on the cams controlling needle and jack action. 


All carriage and machine functions can be controlled 
and changed at either end of the carriage travel. 


e Short, ball bearing roller mounted carriage preserving 
proper alignment and permitting high knitting speeds 
while conserving valuable floor space. 


e Available as the single lock Model “B” pictured above 
or the double lock Model “BD” which is virtually 
identical in appearance and has the same features as 
the Model “B.” 


e Standard equipment now includes twelve end electric 
stop motions, improved “Tractive-Grip” take-down sys- 
tem and electrified counter clock. 


e Automatic dual speed drive available for either model 
for automatic slow down during knitting or loose 
course, etc. 


Your Inquiries Are Invited 


QUEENS MACHINE CORP. 


280 STARR STREET, BROOKLYN 37, N. Y. 
EVERGREEN 6.0020 
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KNITTED OUTERWEAR TIMgs 


Exports 
Seek Promotion 


Of Sales Abroad 


(Continued from Page 1) 


| QUALITY 
NOVELTY | 
YARNS 


Of course, we think so, 


ment to export trade. 
Representatives from other 
sectors of the apparel industry 
presented similar complaints 
with respect to difficulties ham- 
pering their export efforts. All 
agreed that American products, 
despite higher prices, enjoyed 
great prestige, and in the con- 
sumer goods field particularly 
enjoyed a status of preference. 
But past import restrictions in 
the form of duties, licenses, 
bonds, deposits, import taxes 
and other burdens crippled the 
possibilities of progress. 
Government officials present 
stated that increasing pressure 
was being brought by our diplo- 
matic representatives upon for- 
eign countries to remove or re- 
luce such trade barriers. They 
rged that particular instances 
f grievances arising out of dif- 
culties in bringing samples into 
oreign countries be brought to 


But more important, 
Our customers tell us. . . 
That MERCURY is the _ 
House of Quality 
Novelty Yarns of all fibers. 


more costly; and such unfair 
competition was a discourage- 


Ask for samples a 


government notice. Prompt a. 
tion was assured. 

The entire matter of increas. 
ing United States export trag 
has come to receive emphasis jp 
view of the continuing trade de. 
ficit suffered by the nation; 
economy and the consequent de. 
cline in gold reserves. It is ap. 
ticipated that the trade defigi 
this year will amount to abou 
$3 billion. Extensive efforts are 
therefore being made to righ 
the balance. 

H. Herbert Hughes, deputy 
administrator of the Busines 
and Defense Services Adminis. 
tration of the Department of 
Commerce, presided. Among 
the government speakers were 
Paul E. Pauly, deputy director 
of the Office of Trade Promo. 
tion of the Bureau Foreign Com- 
merce; Bradley Fisk, Assistant 
Secretary for International Af- 
fairs; Walter A. Edwards; Dep- 
uty Assistant Secretary for Do- 
mestic Affairs; Allen H. Gar- 
land, of the trade program staff 
of the Office of Economic Af- 
fairs, and Richard Mattheisen, 
assistant to the director of the 
Office of Economic Affairs. 
Among other government repre- 

(Continued on Next Page) 


FEATURING 


e ACENYL* RIBBONS 


sweaters 


In several qualities 


prices. 


19 WEST 24th ST., NEW YORK 10, N. Y. 


Selling Agents for THE POST NARROW FABRICS CORP., Andover, Conn. 


> SPUN NYLON RIBBONS 
idealy suited for Piece Dyeing of Textured Yarn sweaters 


(warp—filament Nylon; filler—spun acetate) 
A shrink-proof dyed Nylon ribbon ideally suited for synthetic 


e COTTON AND RAYON RIBBONS (Pre-Shrunk) 


A tremendous assortment of colors and shades available for 
spot delivery in #3, #4, #5 widths 


SPECIAL NOTE: We can custom dye ribbons to your specific 
color requirements. Call, write or wire for information and 


ORegon 5-7705 


with a reputation! 


RIBBONS... | 


Registered Trade Mart #614506 
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entatives present were A. Henry 
Thurston, director of the Tex- 
les and Clothing Division; A. 
palma Aaronson, chief of the 
Apparel Branch, BDSA, and 
touis A. Traxel, coordinator of 
the Export Trade Promotion 
Conferences. Twenty-four repre- 
gntatives of the apparel indus- 
try were present. 

‘Following is the text of Mr. 
Korzenik’s statement: 

“The National Knitted Outer- 
wear Association offers its en- 
dorsement of the national pro- 
eram for the expansion of ex- 
port trade and expresses its ap- 
preciation to Secretary of Com- 
merce Frederick H. Mueller for 
convening this conference on 
the specific application of the 
program to the field of apparel. 
As Under Secretary of State 
Douglas Dillon has pointed out, 
until recently our foreign trade 
policy has not recognized the 
need for major effort to maxim- 
z our exports. But since the 
President made his major policy 
pronouncements on this subject 
in the spring of this year, there 
has been a wider acknowledge- 
ment of the essentiality of such 
endeavors, particularly in the 
present state of economic affairs. 


THE FAMOUS 


Merit 


Fits any sewing machine 


Eliminates button 

scuffing 

Processes shank buttons 

of different styles & sizes 

® Motorized for added 
efficiency 

® Available with our 

sparkling Polyester 

GEMPEARLS® 


ERIT 


30 Lincoln Place 


Feeds up to 120,000 buttons per day 


Quiet and vibrationless feeding 


j 


We welcome it particularly be- 
cause for so long a time our 
trade barriers have been lowered 
while reciprocal encouragement 
to American exports has been 
ignored abroad. 

“Exports of the products of 
our industry have been very 
small indeed, small not only in 
relation to our output and to 
our capacity to produce but 
small even in relation to the 
efforts made to develop business 
abroad. 

“The chief obstacle to the 
growth of export trade in the 
products of the knitted outer- 
wear industry lies in the very 
same unfavorably high produc- 
tion costs which have operated 
to favor foreign producers in 
the American market. There is 
no need here to discuss our rela- 
tively high production costs at 
length. They and their damag- 
ing effect upon American manu- 
facture have been treated at 
length and documented in the 
presentations which we recently 
made before the United States 
Tariff Commission and _ the 
Inter-Departmental Committee 
for Reciprocity Information. 
They are obvious to anyone 

(Continued on Page 46) 


PLASTICS 


Lynbrook, New York 


ALLEN KNITTING MILLS, Inc. | 


1412 Broadway, New York 18,N.Y. 


HAVE MADE ALLEN KNITTING MILLS THE 
FIRST IN 100% ACRILAN ACRYLIC JERSEYS 


FIRST 100% ACRILAN Jersey 
FIRST “REDMANIZED”® Jersey of ACRILAN 


FIRST sersey in hi-bulk ACRILAN 7 
FIRST in hi-bulk ACRILAN fancies and stripes 
FIRST in yarn-dyed ACRILAN 


FIRST in worsted-spun ACRILAN 


FIRST in Type 16 ACRILAN 
FIRST with Allenetla Jersey Prints 


FIRST with Eleganté—highest-quality Jersey knitted 
of worsted-spun Acrilan available in 2-denier 


FIRST with Scottfoam Eleganté—Eleganté with Scott- 
foam bonded to it, creating new horizons for 
outerwear manufacturers 


Allen Knitting Mills produced the first 100% 
Acrilan Jersey. Manufacturers asked for more 
...and more. Allen turned out, not only 
more — but entire new concepts in ACRILAN 
Jersey listed above. 


Whatever you manufacture in Jersey, one or 
many of the ACRILAN Jerseys listed here 

can bring you “firsts” in peak sales. Come in 
and consult with us... we'll show you how 
the inventiveness that produced all these 
famous Allen “firsts” can work for you! 


7 
SHANK BUTTON FEEDER 
4 
| 
| 
4 | 
For samples & nearest distributor, please phone or write: | 


KNITTED OUTERWEAR 


familiar with the industry. We 


GLOVER 
AUTOMATIC WASHER-EXTRACTOR 


SAVES 70% OF TIME AND LABOR 
CUTS PROCESSING TIME FROM APPROX. 
45 TO 15 MINUTES PER LOAD 


Equipment and inventory financing need 
: net be a nightmare. When you can 
consistently produce merchandise that 


will hold its graceful shape and color, 


which has the feel and look that excites 
the critical shopper, you've got it made. 


Bill Glover machines not only begin 


earning savings for you from the first 
_ day on, but they enable you to ship with 


confidence. Send for information abou 


these unique processing machines. 


WRITE FOR 


THE FACTS TODAY! 


NAME .... 
COMPANY 


say no more of them here ex- 
cept for present purposes that 
(1) they constitute the most 
significant barrier to our entry 
into foreign markets; (2) they 
are so serious that efforts of the 
kind represented by this con- 
ference today should not under 
iny circumstances be deemed 
consideration for further ex- 
posure to the rising tide of for- 
eign competition in the United 
States market; and (3) this un- 
favorable cost comparison limits 
American export possibilities to 
peripheral specialties. 

“As to these, the development 
of trade has been commonly 
frustrated by restrictions on im- 
ports in foreign countries. These 
issume a variety of forms: li- 
‘ensing, tariff duties, import 
taxes, bonds, import deposits, 
difficulties in the importation of 
amples—to mention only some 
f the major impediments. 

“In reporting the obstacles that 
have hampered the promotion 
of American export sales in the 
products of our industry and 
have in some cases in fact re- 
duced the small volume previ- 


ously achieved, mention must be 


made of the growth of Japaney 
competition. Spurred by the p. 
duction of our own Unite 
States tariffs on knitted oute. 
wear and by the encouragemey, 
given to Japanese sweater jp. 
ports in our own market, a com. 
petitive industry has grown 
in Japan which has not on 
deeply penetrated our domesti 
market, but has also driven y 
out of the markets abroad. Re. 
ports from foreign representa. 
tives of American sweater pro. 
ducers provide clear evidence tp 
this effect. 

Korzenik read report 
from Chile, pointing out that 
the market which America 
specialty sweaters had cultivated 
there was during the recent pas 
completely taken over by the 
Japanese; and even from Hong 
Kong, where an agent reported 
that American sweaters by rea- 
son of quality and style appeal 
had occupied a premier position 
among higher-priced offerings, 
but by reason of the Japanese 
sweater competition, sales of 
American products declined by 
over 50 percent in the last year.) 

“We should like, in behalf of 


(Continued on Next Page) 


WE'RE “OLD HANDS” AT SOLVING troublesome dyeing, techni- 
cal and color problems for the sweater and knit goods trade. 

Each of the directing heads of this company is a technical expert 
with many years of specialized experience in the dyeing field. It’ 
our aim to build our business on service—the type of service which 
will assure you of better dyeing with a minimum of anxiety. If you 
have a dyeing or technical problem, why not call us—now? 


Ouality Piece Dyeing of Orlon®, Ban-Lon®, Other Textured Nylons, 
All Synthetics and Blends. 


pe 
“The Dyers With Technical Know-How” 
829 Newark Ave., Elizabeth, N. J. 


we Can 


Elizabeth 4-9090-1 
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wr group. to place before you 
wo recommendations: 

“], In apparel, unlike many 
yeas of hard goods, distribution 
commonly made in relatively 
al] quantities to numerous ac- 
cunts. The need for credit 
checking is therefore a serious 
soblem in the developments of 
wch business abroad. We re- 
commend that consideration be 
sven to the possibility of de- 
ieloping a joint credit checking 
wency with government assist- 
ace. The possibility should be 
vonsidered of providing credit 
qsurance. The insurance pres- 
«tly provided by the govern- 
ment for exporters covers only 
solitical risks, currency devalu- 
tion, and such. The possibility 
f commercial credit insurance 
should also be explored because 
it is so essential in the apparel 
field. 

“2. There is no lack of indi- 
cation abroad that the foreign 
consumer likes American ap- 
parel. Despite our high costs, 
ur apparel enjoys a perferred 
tatus from the point of quality 
and fit. We believe it valuable 
0 attempt to exploit this good- 
vill by a proper presentation 


from abroad of a range of popu- 
lar American apparel by an at- 
tractive and mobile showing. 
The area for the presentations 
should be carefully selected. The 
joint show should be modified as 
experience indicates, so as to 
make it more effective and adapt 
it for other areas. 

“We shall be glad to offer the 


facilities of our Association 
toward the further progress of 
the national program for the 


expansion of export trade as it 
may affect the products of our 
industry.” 


Ladies’ And Misses’ 


Shipments Of Sweaters 
Rose 9% In August 

WASHINGTON, D. C. 
Shipments of women’s, misses’ 
and juniors’ sweaters in August 
totaled 958,000 dozen, the Bur- 
eau of the Census reports. The 
figure represents an increase of 
nine per cent over the preceding 
month, and an eight per cent 
gain over shipments in August, 
1959. 

July 1960, shipments totaled 
880,000 dozen, while shipments 
in August, 1959, amounted to 
887,000 dozen. 


COLLINS’ AIKMAN 


ORLON} WORSTED, NYLON, DYNEL} 
ALPACA, MOHAIR AND BLENDS 


COLLINS « AIRMAN 


YARN DIVISION 
210 Madison Avenue, N.Y. 16, N.Y. 
MUrray Hill 9-3900 
Lowell, Mass. GLenview 3-8161 


Philadelphia, Pa. 
Thomas A. Molyneux Inc. 
GArfield 6-1698 


Chicago, Ill. 
David F Swain & Co. 
FRanklin 2-6246 


New York, N.Y. 
Kramer & Wolf, Inc. 
MUrray Hill 4-2893 


*DuPont T.M. 


+Union Carbide T.M. 


OUR NATURAL 


NYLON RIBBONS 
are excellent for 


TYCORA’ 


BAN-LON? 


SWEATERS 
in #3, #4 and #5 widths 


APEX FIRST 


RIBBON 


Y 


NYLON 
NYLON SATIN 
ORLON 
BELTING 
GROSGRAIN 
RIBBONS 
PRE-SHRUNK 


when 
need 


FORALL YOUR 


REQUIREMENTS 


We carry the largest 
stock of ribbons 
for Knitwear 
... your assurance 
of service 
you 
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that pé 


INDUSTRY'S MAIL CHUTE 


expense 


Editor my introductionary article? Alg 
Knitted Outerwear Times would it be fair to compare out "4 
put of a tricot machine running §™'°. * 

Dear Sir: 15 denier nylon to that of a cip. §™™™ 
1 am beholden to Mr. Hirsch- cular unit knitting, say, 16/| ther, é 
horn for his well-meant and cotton? But this is exactly wha §"™ 
illuminating critique in his letter Mr. Hirschhorn is advocating, | - 
published in the August 29, I fully agree that average cir. [het 


KNITTING MACHINES 1960, issue. It has indeed been cular units are more economical a9 . 
The 


one of my aims to generate con- and productive poundage ang 
Deserve structive criticism and exchange yarn-wise than tricot knitters with 
Y Cc id s a ideas with the forum of readers. [ made this amply clear in the Jo! pla! 
our onsi eration I do hope his letter will be fol- following statement in my a. fill 
lowed by other enquiring read- ticle: “. . . It is in the field of J cunes 

WE ARE AGENTS FOR THE ers to the benefit of all con- cheap volume jersey goods like J ‘sin 
COMPLETE STOLL MACHINE LINE cerned. ; cotton polo shirting where the nderl 
While Mr. Hirschhorn goes circular machine is vastly su. § ‘ses 
into considerable detail in his perior in material and manu Wel 


STOLL “JBOM/b” methodical comments on my facturing economy over its tricot Hirsch 

/ Fully eutemetie single qutem plain cb article, he obviously read too competitors.” And also in the presse! 

machine with high and low butt needles. Ideal for perfect ribbed bot- much into one part of the text following statement: “. . . and rougl 
toms, collars, and cuffs. 4 yarn slide bars, 8 yarn carriers, 63" width. and too little into the other. In the length of the fabric knit per J sce 

Geuges 4 thew 16. many instances he draws erro- hour may reach a staggering 125 § equip! 

neous conclusions and wrongly yds. per hour. With all the speed | “y & 

STOLL “AJUM” interprets facts. I'd like to an- and efficiency of the modem] Ast 
transfer machine. Unlimited his letter point by point. tricot machine, it would be While 

quard and Transfer on both needle beds. Precision construction, with UNFAIR CRITERION OF Ma- possible to produce a Warp Jef- f not sp 
6 yarn slide bars and 15 yarn carriers, insures constant production. CHINE PRODUCTIVITY — The sey fabric suitable for polo ductiv 

63” width. Gauges 5 thru 14. only fair and meaningful way shirting or similar end use at § chines 
of comparing productivity of a a price competitive to that of } aware 

STOLL “UFD” , machine knitting plain fabric is circular jersey.” Rasch 

: Anew, fully automatic doub e SYS- the total number of loops MACHINE SPEED ON PATTERN § progr 

tem Transfer machine for fancy patterns. Transfer with formed by unit time, since this WoRK—While I don’t dispute |: refe 

high and low butt needles and push jacks on both needle removes the variable of yarn the fact that the speed of a pat- ff artick 

beds. 8 yarn slide bars and 8 yarn carriers, 63” width. count and efficiency factor. In tern wheel machine is the same f lar n 


order to arrive at actual pound- as plain jersey machine, their § quest 
age, this number need only be respective output is not. Thus, } have 
multiplied by the efficiency fac- Model ROF (pattern machine) | even 
tor and the weight of yarn con- with 36 feeds and pattern wheels | diame 


Gauges 5 thru 14. Six needle selective rack. 
NEW FEATURE: On request, available with 2-speed motor, auto- 
matically controlled to reduce speeds to half for loose course. 


tained in one loop which may turns out 30-45 linear yds. of jacks 

STOLL “KAMO/j easily be calculated. cloth per hour, while Model MJ opera 

quard Border machine for multi-colored trimmings. Pattern possibilities Daily output of a tricot ma- (plain jersey machine) with 96 WI 

in tubular; 1:1; 2:2; cardigan and half cardigan; double Jacquard; chine may vary from 20 Ibs. on feeds knits 100 yards per hour. | ment 

and roll-welt. 3 yarn slide bars and 6 yarn carriers. 16” width. nylon tulle up to several hun- Obviously, pattern wheels and | boar, 

Geuges 7 thre 14. dred pounds on acetate jersey. their mechanism reduce the | stage 

lilies Which figure would he like me number of feeds on the machine } boost 

STOLL “JBO = ; a a to quote for the benefit or, more for given diameter, so lowering ] to ye 
Hand flat knitting machine, type “Industry”. h M 

High and low butt needles; 4 yarn slide bars; striping attachment for likely, confusion of economists, the output. y contention W dle t 

4 colors; mechanical 2:2 attachment, which can also knit 1:1 stitch and students, etc., reading through (Continued on Next Page) two-l 


tuck in same row. On a plush and plating attachments. 40” and y 


HIGHEST PRICES PAID 
Knitting Machine 


FOR YOUR 


and Supply Co. 


SOLE AGENTS 
U.S.A. CANADA 
3710 HUDSON AVE. 2052 ST. CATHERINE ST. W. 
UNION CITY, N. J. MONTREAL, QUEBEC 
WAlter 5-0606 WEllington 3-6442 55-17 FLUSHING AVE., MASPETH 78, N. Y. 
UNion 4-1786 Ge N.Y. | EVERGREEN 6-0022 
SUCCESSOR TO GROSSER KNITTING MACHINE CO. all Colle 
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at pattern work on circular 
nachines is carried out at the 
xpense of productivity. The 
pove example should prove it 
yvond doubt. On one side we 
have a pattern wheel machine 
nitting 30-45 yards, and on the 
ther, a plain machine of almost 
the same diameter yet turning 
yt two-three times more. 

There is no such thing as a 
plain or pattern tricot machine. 
The same machine will knit 
with few exceptions) every kind 
{ plain or patterned fabrics at 
ull speed. Modern tricot ma- 
chines Maintain their maximum 
cuising speed on three-needle 
nderlaps and in majority of 
cases on four needle underlaps 
is well. | hope this answers Mr. 


Hirschhorn’s question. Cut 
wesser machines should not be 
yought into discussion here, 


ince they constitute specialty 
equipment. They are not used to 

ny extent in U.S. A. 

ASPECTS OF THE FUTURE— 
While I anticipate a steady, if 
not spectacular, increase in pro- 
luctivity of warp knitting ma- 
chines, | am also painfully 
ware that neither tricot nor 
Raschel have a monopoly on 
progress in this direction. I made 
areference to this point in my 
article which reads: “The circu- 
a’ machine builders in their 
quest for higher productivity 
lave set their sights at 180 or 
even 240 feed units in 30-inch 
diameter . . . individual lifting 
icks have been proposed for 
perating the needles.” 

While such weft knit develop- 

ments are still on the drawing 
board or in the experimental 
stage, warp knitters forge ahead 
boosting performance from year 
to year. In 1950 a bearded nee- 
dle tricot runs at 500 rmp. and 
wo-bar Raschel at 350. Today 
doth run up to 1100 and better, 
depending on machine width. In 
esting stage there are new pro- 
lotypes operating at 1400-1700 
pm. The East German “Mali- 
pol” loom produces warp knit 
carpeting at 2000 courses per 
minute, although for the time 
being on a narrow width only. 
See Hosiery Trade Journal of 
Sept., 1960, page 83.) 
_ How much faster is a 96 feed 
circular machine running today 
M comparison to its perform- 
ance 1() years ago? I don’t think 
any faster. Neither has the num- 
ber of ‘ceds been increased by 
a signif'cant margin. 


CIRCULAR WARP MACHINES 


—I share with Mr. Hirschhorn | 


some of the reservations on the 
subject of Milanese. The new 
machines, however, are quite 
efficient in operation and per- 
form reasonably well. Although 
there is no demand for cloths in 


the U.S.A., European consumers | 


continue to appreciate and ask 
for this type of merchandise. A 
new circular warp machine has 
been put recently on the mar- 
ket by the well-known East Ger- 
man concern VEB Rund und 
Flachstrickmaschinenbau. 
new model is reputed to operate 
at 600 courses per minute, 
which constitutes a 25 per cent 
boost in productivity over the 
previous units. 

LIMITATIONS IN SCOPE ON 
INDIVIDUAL MACHINES — Mr. 
Hirschhorn’s comparison of sin- 
gle and multi-purpose warp knit 
machines to their opposite weft 
knit numbers is not valid. A 32 
wheel, 32 feed circular machine 
while endowed with a tremen- 
dous pattern scope is not com- 
petitive when knitting plain 
fabric to a 96 feed machine (on 
the same cylinder diameter) ex- 
pressly designed for volume out- 
put of plain jersey. 

On the other hand, a tricot 
machine is both a jersey and 
pattern unit. There is no such 
thing as general purpose pattern 
tricot and jersey tricot equip- 
ment. Whereas circular knitters 
must use specialized equipment 
to manufacture competitively, 
the different classes of weft knit 
merchandise, their tricot col- 
leagues accomplish it with just 
one type of machine. For ex- 
ample, the Supreme Knitting 
Machine Co. offers a number of 
circular models, each designed 
to produce a certain type of 
fabric. We have: ROF, for “jac- 
quard” type patterns; MJ, for 
high-speed jersey production; 
ML, for pile fabrics; IC, for 
fleeces; MLT/SA, for terry 
cloth; LRP, for openwork; SA, 
AF, for striped goods. 

This is just a partial list. If 
all the 
competitively knit by just one 
general purpose circular ma- 
chine, why would all these di- 
verse units be put on_ the 
market? Did Mr. Hirschhorn 
ever hear about a tricot machine 
built just for mesh _ fabrics, 
stripes, pile cloths, laces, plain 
jersey, etc., etc.? I did not. 


(Continued on Page 51) 
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DYED* — BULKED — FINISHED 


On Cones Ready to Knit in Both Regular and Heavy Deniers 


TURBO ORLON .... 70 YOUR MATCH* 
SSOCIATED 


110 W. 34th St., New York 1, N. Y. 
LOngacre 4-0460 


MONTREAL, CANADA 


LOS ANGELES, CAL. PHILA., PA. 


GASTONIA, N.C 


IMPORTED! 


Woolen and 
Worsted Yarns 


\ 26s — 90s 


FRENCH WORSTED 


SYSTEM Skeins or cones — 
Single or 2 ply © 
\ Range of all fur blends 
WOOLEN SYSTEM 100% Wool yarns 
| Natural or dyed 


GUARANTEED DELIVERY — REASONABLE PRICES! 


SAMPLES AVAILABLE 


WORLD WIDE YARN CO. 


550 5th Ave, New York, N. Y. PLaza 7-3638 
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can employ. 


Knitted ‘Qutetivear Times 
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the official podliction of the 


bill 37520, 


national knitted outerwear associaton 
386 fourth avenue, new york 16, new york 
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sweaters swim suits - intantswear int fabrics poic Mirts - gloves headwear 
te 
MONDAY. 1957 Ne 


Reservation for the 
show held 


nual 
Wootknnt Associates. lac 


(arom. present 


fentic croup of 


will be included 
The sbew will be 
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consistently 
advertising 


Set For Thurs. 
at 
the 
been hooked by retay 
tuyers throwgheut the Unsted 
announced ty 


Winners of the 1957 Wool 
knit Dewen Award, chosen on 
the basis of a buyers polh will 


Presre (stand Haltroon and the 


A 68-page 
for 1957. the largest yer. will be 
fistrituted at the show. at which 
pevial emphasis is to be placed 
m woo by 
Wyner. Lebanon. Kobe and At 
designe: 
shions from leaders im 


Four cold water 


schon showing of the Metrope- 

sportowear Juvenile Style Mart, Inc 
managers. ree 

The cxhitit, which will ran 

the fasion of the New York Trade 

Show Building and inchides 


tw repert action wl 
as novelty bulkies — gen 
generously sparked 
with fanciful stitches fer 

od textured effect and Inghticht 
ed white-—-heather toned 
and slipovers 
the Shetland and modditied 
filament textare yarn claysics 

cwther Ban-Lon Tycors 
the A decided emphays was be- 
mg Maced on baght new high 
shades for courdmated 
room wear with shirts, with « 


erally and 


ant soft camel or maple, varyins 
unging throuch ues ang greems lovely for 


to cower neck. ond 
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schedule more knit goods supplier 
in the “TIMES” 


trade publications combined. 


Within the well-read pages of the 


a Sark 
New Dye Set Up Cleveland 


Bulky Knits Soar Into Leading Place 
At Metropolitan Juvenile Style Mart 


DORIS KANTROWITZ 


the array of 
kmtwear af the 1957 hack-to- 


girls and teens ond appesring 


A new note om Knitted head- 
gear is the head-covering. be 
hood or clip-on, winch Mars out 


« Korzenik To Speak 
cardigan oc On Radio Tonight 


Sidmey Korzemh. 
iy amd counsel of the Na- 

mal Kotted Outerwear As- 
will participate to 
mght m 4 statewide broadcast 
ower the WCBS network on un- 
employment insurance legista- 
ton. The Mayor of Binghamton, 
whe «ill serve as moderator, 
will introdave Mr. 
New York City. the broadcast 
he heard berween 10 PM 
and i! PM. Blsewhere in New 
York State, 1 will be heard be- 
tween 10 aad 10.30 PM 

The broadcast is designed te 
cemer sitention on the unem- 
ployment insurance fegislabon 
nes up tor comuderstion 
» of the State 
Governor Harman 
had called the session after he 
had vetead the Mughes- Asbury 
nemployment imserance 
om the grounds that it would 
penalize sgasenel industries 
Prior to the Geverner's veto. the 
aganst the measure was 
spearheaded by the 
Eastern distrct. 
the various apparel 
trade Mr. Kor 
served as spakesman for thirty 
trade opposed ty 
the measure during public hear- 


ings om Albany 


Advertisers and their agencies know this, and 


than 


KNITTED OUTERWEAR TIMES, 386 Park Ave. South, | 


all other 


“TIMES” 


suppliers make the best possible impression on 


Sweaters Star 
In Father's Day 
Gift Buying 


in department ang men's 
Motes. wurvey indicated 
leaturmyg swevters for 
Fathers Day. most retailers ane 
oncentrating on lower 
mes wha are within the scope 
of the average Father's Day gift 
budget. Swesters preed up to 
ate reported doing well, 
although some Mewness abo 
heme dune up w the $10 level 
Orlen is reported to be one 
of the top Anits in sweaters for 
Father's Day merchandising. 
Retailers are getting action 
Onion pullovers st the 35.45 
level and im Orion sivevelew 
styles at $3.95 
Favored Shades 
Among most popular colws 
ate rod, beige. charcoal 
and ky gray. The sweaters are 
beng featured as Fathers Day 
pits newspaper ads. window 
and displays. mal 
peces and on TY 
After the smapetus of "Father" 
Day business. men’s sweater 
retailers that selfing 
will into vomethung af sea- 
sona) decline during July sad 
August. is difficult to main- 


some promotional 
will he focused on men’s light 


Men's sweater retuilers said 
then during the, first 
(Cont@phed pn Page 49) 


their customers and prospects, and draw the most 
favorable attention to their products and services. 
Shouldn’t you, too, team up with the “TIMES”? 


Because the “TIMES” 


your advertising in it will be trusted 


is trusted by its readers, 
and 
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there is no doubt that the For a complex threading and 
eneral purpose machine very long chain, the total time COLLARS N T 
‘nit a variety of fabrics in an should be increased by one 
mpressive range of counts. hour. e CUFFS 
However, a tricot can do the Mr. Hirschhorn claims that « BOTTOMS 
: ame, plus. Mr. Hirschhorn jn the province of striping, the Satisfaction 
yotes a range of weights for 18 jattern possibilities available on ¢ SLEEVES 
cut machine of 4-16 02z./yd. Sq. Gireular machines cannot be ELASTICS Guaranteed 
hile using 16/1 cotton. AS matched on a warp knit unit. | 
gainst that, let me cite weights Nothing could be further re- e BORDERS 


fabrics | 70 moved from facts. On a 42-inch 

enier nylon combination. The 4g — 1,176 ends, everyone of Am 

ightest (for trims) was | oz./yd. which may be arranged in a oa KNITTING MILLS of Phila., Inc. 
q., the heaviest 13 o0z./yd. sq. gifterent ¢ Westmoreland & Collins Street 
fi different color and color se- Phila. 94. Pe. 34376 
brushed liner cloth). Just Now quence. The stripe pattern may me. 
ould a 28 gauge or cut circu- thus repeat on 1,176 wales 

machine handle 15 denier than ample for apparel 
aylon or similar counts and con- 


end use. For 74-inch wide 

| vert spools (such are available) the 
permepe Se lor Mr. repeat is twice as wide. If need 

Hirschhorn an interesting point }. the repeat could also be 


reflect upon. Gauge for made to extend over the entire 


auge, tricot machines will han- 

e heavier counts of yarn than neh Width of the needle the finest cotton knitting yarn 
ircular because of greater den- 
er capacity of bearded or com- 
sound needles. 

DOWNTIME FOR’ PATTERN 
HANGES — In his attempt to 
how how quickly a_ pattern 
vheel machine can be changed 


All this is accomplished while 
running the machine at top 
speed and without any attach- 
ments whatsoever. How does 
this compare to a circular ma- 
chine equipped with 32 four- 


BLEACHED 
OR DYED 


DOUBLE CARDED 
OR COMBED 


ver to another pattern, Mr. COlor striping boxes? Each box Cross Cotton Mills Company 
Hirschhorn failed to present the as a number of moving parts 

and mounts an individual con- MARION + NORTH CAROLINA 


entire picture and time con- 
umed in each operation. Sup- 


“ose the model ROF which pre- clipping and clamping device 
hae been running a plain operating at each color chanse. Prgyen Best... By Test...In Leading Mills! 
ersey is now going to knit a 

EFFICIENCY’S 


fancy 32 wheel pattern with four mechanism is a potential source 
Automatic Bartacking and 


trol unit in addition to yarn 


volor stripe effects. Let us just of trouble. There is always = 
ee how much time is required ‘il of yarn left in the fabric 
for complete changeov: when color change takes place. 


Hours Basic STITCH FORMATIONS 

Filling of 32 pattern wheels 2.5 —Mr. Hirschhorn must indeed — 
Fitting wheels on mach.0.25-0.5 have a lowly opinion of warp Trimming Attachment . . . 
Loading of 128 cones in knitting if he claims it is re- 

eee 0.5 stricted to a plain and float 
Threading yarn into strip- stitches, and incapable of form- a THE 

mg boxes ........... 0.5 ing a tuck stitch. Just what Mr. ee mu 
Adjustment and setting of Hirschhorn means when he re- = TAC-TRIMMER 
Striping boxes ........ 0.5 fers to a plain stitch in warp 
Stitch adjustment on each knitting, I don’t know. Is it a are (U.S. Patent #2,849,974) 

lets you bartack and finish merrow and cup seams 
5.0 chain of loops? Does it have an on sweater sleeve cuffs, rib waistbands and collars 


IN A SINGLE OPERATION 


@ Will give you a custom finished garment with inexperienced 
help. 


S| This is several times longer open or closed lap? Are there 
than hopefully quoted by Mr. single or double needle over- 
Hirschhorn. Is the above down- laps, or no overlaps at all? 


most 
. lime any shorter than that on Isn’t i * @ An amazing time saver. 
vices. sn’t it amazing that one type 
a2 bs 9 A bartack and t 150 dozen sweaters 
23"? oe bar 168-inch tricot? Let’s of so-called “plain stitch re- * ag operator can bartack and trim on sw 
as _— sults in an open and elastic @ Eliminates separate thread trimming or clipping. 
ders. Leadine : . a fabric, while another produces @ Eliminates pulling back, through itself, the overseam thread 
: ing of beams...... 0.25 a rigid and dense construction We'll be overrun with a knitting needle or hook. 
d gid and dense ; 
an Threading (both bars).. 1.0 : sys : . pleased te ®@ We can supply this device for attachment to the Singer 
both utilizing identical yarns demon- PP 
Assembling and fitting d hi = tti Obvi strate this #269-W9 Bar Tack Machine, the Pfaff 3334-1 Bar Tack 
new chain 0.5 an | a ine se ich thi vi- we machine and the Reece $2 Bar Tack or buttonhole machine. 
Riggs ously, ere 1S no suc Ing as 
Tomine 'n warp and applcaie | EFFICIENCY DEVICES 
Ing venience. 


ee re 2.25 (Continued on Page 52) 


— knitting. The great challenge 262 Greene Ave., Bklyn. 38, N. Y. NEvins 8-6984 
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KNITTED OUTERWEAR 
NITT TIME} 70) 


and attraction of warp knitting Warp or weft knitters will 
lies in the possibility of creat- hesitate to encroach on gag 
= ing endless variety of stitches other's domain if this showy 

and combinations thereof. prove profitable. A ciassic 


MEN’S AND nOre Just for curiosity’s sake, Mr. ample of such encroachment] 
4 the waffle cloth story. Devg 


SWEATERS fe Hirschhorn ought perhaps to 
read my article, “Pattern Scope by Rasehg 
SWIM TRUNKS of Warp Knitting Equipment,” 
ublished in KNittep Outer- © OTS OMe ff 
— Bd aan Times, Aug. 19, 1957, the waffle knit garments mush, — 
e WALK SHORTS  : where an attempt was made to roomed into volume _ business 


establish the number of stitch Now only ve small portion of th 
WE'RE ALWAYS OPEN TO BUY possibilities on a tricot machine. ™€rket is still in- hands of Ra ? 
PEN el ELL : Even on two bars, the number schel manufacturers. ate 
ALWAYS ssumes truly astronomic The mesh fabrics for therma 

vale. Brynje shirts, laundry nets 2— 
other openwork articles hitherto 
regarded as sole preserve of .. 
warp knitting are now facing ; ’ 

real threat with the advent of 
circular machines expressh 2— 
evolved for production of such 2— 


Pennell S ear ( + | y, New York 18 @ LA 4-9020 
to tucking action. This lap has goods (Kirkland’s “Fleximesh’ 
been known for more than 100 and “Diamesh” machines. Me. 


‘ a years and extensively used for j,, Bromley’s Type 4/SMHF 


FAWNTEX YARNS INC. manufacture of such articles as {nitter). onda 
scarves, glove cloth, elastic in- : = 
ORLON® ACRYLIC — FUR BLENDS — LAMB’S action for one or more courses 


many instances where warp and 
WOOL/ORLON — WOOL — MOHAIR BLENDS while lapping continues in the 
300-322 BUTLER ST., B’KLYN 17, N. Y. @ MAIN 5-2700, 1913 usual manner to accumulate 
1913 | loops. This technique has fallen 


THE BEST WAY TO LAY UP dise made on the knock off prin. “conomic, pattern and prods 
advantages. IWVir. Irsch- 
TUBULAR KNITS FOR CUTTING 


chain or Ketten Raschel built orm would be surprised at th T. 
mountains of ignorance sur 
*k CRA ELECTRIC KNIT GOODS | 
im LAYING UP MACHINE 


by Barfuss has a provision for 
knock off lap. It is now being rounding this subject. But ig 
used for knitting of novelty out- NOFance Is not bliss in this case 
~ ; If the initial articles of the series 
FASTER, MORE ACCURATE, 
TENSION-FREE...PAYS FOR 
ITSELF IN SAVINGS OF TIME, 


As far as tuck stitch is con- 
cerned, Mr. Hirschhorn is obvi- 
ously unaware of the so-called 
“knock off lap” technique 
which is an exact counterpart 


KNITTING YARNS cro me weft knitters clash in their ques 1- 
my article in K.O.1., sept. “©. for new markets or share of the 
Spun 1958). To produce tuck fabric, ccabliche 
established. 40- 
the presser bar is taken out of 


The purpose of drawing a i. 
comparative critique of warp 
and weft systems was to make “s 


erwear cloths. ; 
. managed to impart in my col 
J a know where Mr. jeagues some awareness as to 
Hirschhorn got the information the facts of competition and 
that the idea of taking the presser economics, then their purpose 
bar out of action was pioneered ag been fully accomplished. 


HELP, MATERIAL. © by Native Laces, Inc. This has 
; been invented more than a cen- A. Reisfield , 
tury ago. Mr. Hirschhorn should Director, 
look uv British Patent No. 6833 | Research and Development 


I THREADS FROM FINISHED FOR YOUR CUTTING ROOM 


} PRODUCT 


W. Copestake of Nottingham. 

It describes a four-guide bar [Industrial Rayon Reports 
machine designed to make laces : 

y utilizing the knock off principle. Loss For Nine Months 
| Tuck on tricot basis has a long Industrial Rayon Corporation 
history of development and ap- reported a net loss of $2,403,672 
plication on a commercial scale. for the nine months ending Sep- 


The final point calling for a ‘ember 30, or $1.30 a share o! 
comment is the competition be- common stock. The net income 


CRA CLIPMATIC 


CRA METAL SECTIONAL ; tween warp and weft knitting for the same nine months 0! 
THREAD TRIMMER CUTTING TABLES EF trades. According to Mr. Hirsch- 1959 was 50 cents a share. 
horn, there is no need to draw Sales for the nine months o 


“Illustrated Literature on Request a competitive comparison on 1960 amounted to $36,062,140, 


CUTTING ROOM APPLIANCES CORP. the subject. This, in my opinion, and $48,556,524 for the corte 


@ is an erroneous attitude. Tex- sponding period of 1959. The 
1136 Breadwey - New Verk 10, Nt. ¥- tiles, and in particular the knit- third quarter loss in 1960 


t MUrray Hill 5-9144 t ting branch, belong to the most amounted to 54 cents a common 
fiercely competitive industries. share. 
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INDUSTRY'S 


MARKET PLACE 


GACHINERY WANTED, FOR SALE 


FOR SALE - CASH OR TERMS 


| 2~Jacquard TA, 30”, 6 cut, 12 feed with 4 color stripers, set 
on Jacquard. 
2—Jacquard LH, 30’, 8 cut, 6 feed, with stripers 
|—Ainslie, 60”, late type brushing machine 
|—Jacquard TAI, 30”, 13 cut, 12 feed, 4 color stripers 
2—Jacquard LH, 30”, 6 cut, 6 feed, with stripers _ 
2—Jacquard TA, 28’, 8 cut, 6 feed, with stripers 
| 2—Jacquard TA, 28”, 9 cut, 6 feed, with stripers = 
2—Ordnance Gauge; 1—22”, 1—24”, OT; 8 feed, 10 cut, 3 
color stripers 
|—Jacquard TAI, 30’, 1612 cut, 12 feed, with 4 color stripers 
|—Jacquard LH, 9 cut, 30”, 6 feed, with 3 color stripers 
1—Kastrinsky Calendar, 54”, latest type, with trolley and 
double steam box front and back 
| 40—Metal cans with rubber wheels, 26” x 18” x 1634” 
1—Dubied, 60”, 12 cut BARB, practically new 
2—Jacquard TJl, 30”, 14% cut, 12 feed with 4 color stripers 


BEN WACHSMAN & CO. 


Consultant for Appraisals and Liquidations 
671 Bushwick Ave., Brooklyn 21, N. Y. GL 2-4936 


OFFER US YOUR SURPLUS 
MACHINERY & EQUIPMENT 
HIGHEST PRICES PAID 


2—14'2 cut, 30°, 32 feed Philip Interlock machines 

1—15'% cut, 30°, 32 feed Philip Interlock machine 

1—19 cut, 30’, 32 feed Philip Interlock machine 

4—TA, body size 14”, 15’, 16°’, 17", 4 feed, 4 color yarn changers, 
individual drives, 10 cut machines 

2—30", 8 cut TA 6 feed, 2 color yarn changer machines 

2—30", 9 cut TA 6 feed, 2 color yarn changer machines 

1—16 cut TAI, 30°, 12 feed complete with stripers 

3—13 cut TAI, 12 feed, 30° jog system machine 

3—Universal Supramat SF, 10, 12, 14 cut 

2—7 cut, 74’ double jack Queens machines, selective racks for 


cables 
2—7 cut, 88°’ double jack Queens machines, selective racks for 
cables 


1—10 cut double head Lamb border machine 


1—10 cut single head Lamb border machine —_ 
1—Jacquard GW, 28’, 10 cut, 24 feed complete with wheels 


1—8 cut, 28’, 4 feed, 4 color Model TJ, like new 


STEINBERG BROTHERS 


TEXTILE MACHINERY ° AUCTIONEERS * APPRAISERS 
174 Scholes Street Brooklyn 6, N. Y. 
EVergreen 7-3715 - 6229 - 6241 


Advertising rates: $5.50 per column inch per insertion. Posi- 
tions Wanted: $5.00 per column inch per insertion. Minimum space 
— 2 inches. Ads for Monday's paper must be in by preceding 
Wednesday, 2 P.M. Please enclose payment with your order. 


1—New Alemannia F8, 71”, 


4—Jacquard LH6, 30’, 8 cut 
2—Jacquard 30’, 14% cut 


20—Jacquard TJ mach., 


225—Scott & Wms., 
8 through 16 cut 


Main Office 


Phone ED 4-5546 


FOR SALE 


4 cut 
1—Universal Supramat SF, 63’, 10 cut, like new 


2—Brinton RMP, 24’, 18 cut, 64 feed 
1-—Brinton RMP, 24”, 20 cut, 64 feed 
2—Scott & Williams MFRC interlocks, 30’, 18 cut 

13” through 22”, 12 cut, 6 feed 
Wildman, etc. rib machines, 8” 


SPEIZMAN KNITTING MACHINE CORP. 


508 W. Sth ST., CHARLOTTE, N. C. 


> 


through 20’, 


N. Y. C. Office 
350 Sth AVE, NEW YORK 1, N. Y. 
Phone PE 6-0451 


2—Phila. Jacq. LHB-30”, 4 cut, 
6 fd., 6-3 col. str. 

2—Phila. Jacq. TAI-30”, 1-14 
cut, 1-13 cut, 12 fd., 4 col. 
str. 

1—Phila. Jacq. TJI-30”, 
cut, 12 fd., 4 col. str. 

3—Phila. Jacq. TJ-12, 30”, 
10% cut, 12 fd., 4 col. str. 

2—Phila. Jacq. MLW, 28” 11 
cut, 
jacq. cards, 12-4 col. str. 

2—Phila. Jacq. MLW, 28”, | 
11 cut, 1-16 cut, 
whls., 12 fd. jacq. cards 


14% 


fd., 12/2 cut, 4 col. str. 
1—Phila. Jacq. TA-4, 
10% cut, 2 col. str. 


FOR SALE 


All Machines in First Class Condition, Ready to Operate 


24 fd. whlis., 12 fd. 


24 fd. 


3—Phila. Jacq. TAI-30”, 12 


1 5”, 


JACK FORSTADT 


3300 Frankford Avenue, Philadelphia 34, Penna. 
Tel. GArfield 5-2563 
Sales Representative for WILDMAN-JACQU. {RD COMPANY 


2—Phila. Jacq. TJI-30’, 1-6 
cut, 1-7 cut, 12 fd., 12-4 
col. str. 

1—Phila. Jacq. TA-24, 32”, 24 
fd. 16/2 cut (or coarser), 


4 col. str. 

1—Phila. Jacq. LA-4, 16”, 6 
cut, 4 feed 

1—Phila. Jacq. “Rackard,” 


28”, 11 cut, 6 fd., high & 
low butt, 2 col. str. 

2—leighton Trans., 4 fd., i- 
15”, 1-17”, 12 cut, extra 
10 cut C&D, Brush attach., 
2 col. str. 

1—Foster Winder, Mode! 12, 
50 ball bearing spdls., 
skein to cone with motor 

3—Universal Backwinders, 
Model 5OL, 6 spindles each 
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WANTED 
Grosser—2'/2 gauge hand machines, 
60 to 70 needles. 


FOR SALE 
Jacquard LH, 30”, 6 or 8 cut machines. 
In perfect condition. 


BOX 400D BOX 430T 
FOR SALE 
2—TJI Jacq. and Trans. 30”, 1—6 cut, 1—7 cut, 
FOR SALE 12 fd., 4 col., str. Motor drive. One year old. 
Complete mill—includes complete line of Jacquard JACK FORSTADT 


machinery (TJ, LH, etc.) Philip machines, bulky ma- 
chinery, and all auxiliary flat knitting machines. 
Complete knitwear sewing plant. Metropolitan area. 


BOX 429 


3300 Frankford Ave., Phila. 34, Pa. GA 5-2563 


FOR SALE 
1—TJ, 4 feed, 7 cut, 16”, 4 color stripers. 
Running on Jacquard now. Can be seen at 


427 E. Ashmead St., Phila. 44, Pa. DA 4- — 


THURMAN MFG. CO. | 


FULLY EQUIPPED 
Sweater and Knit Suit Mill 


in North Carolina for sale. 


BOX 427 


everybody knows NS1! 
FLAT KNITTING MACHINES 
NEW and REBUILT 


m- @ BORDER & POCKET MACHINES @ NEEDLEREDS @ BRUSHING MACH NE 
@ TUBING MACHINES @ BRAIDERS . @ WARP KNITTERS 


@ CIRCULAR KNITTERS @ WINDERS @ LATCH NEEDLES & SUPPLE 
OVER 50 YEARS OF FAIR DEALING LET US QUOTF YOU! 


A NISL Sx we MACHINE CO 
} 740-750 Grand St, Bklyn N.Y. EY. 7-3597 


i—Supreme BRW, 4 cut, 16 feed 
4— Philip Mach., 32 feed, 30”, 14, 1442, 17 & 18 cut 
1—Scott & Williams interlock, 32 feed, 18 cut, 30” 
1—Phila. Jacq. T)l, 14% cut, 30”, 12 feed, Jacq. automats 
4—Phila. Jacq. TAI, 8%, 13, 15, 16% cut, 30”, 12 feed, 4 col. strip. 
1—Phila, Jacq. TJ, 10 cut, 30” 12 feed, 4 color strip., automats. 
2—Phila. Jacq. TJ, 7 & 8 cut, 28”, 6 feed, 4 col. strip. 
1—Phila. Jacq. TJ, 16”, 7 cut, 4 col. str. 
4— Phila. Jacq. LH, 6, 7 & 8 cut, 30” & 28’, 6 feed 
1—0.G., 32", 36 feed, 8 cut, multi-feed jersey and 1 x 1 rib 
2—Phila. Jacq. LA 30”, 12 feed, 7 & 10 cut, 3 col. str. 
2—Leighton transfers, 62 & 10 cut, 32” & 34”, 9 feed, 4 col. str. 
8—Phila. Jacq. TA, 11” to 20”, 4 feed, 6 te 12 cut 


1—Phila, Jacq. MLW, 28”, 11 cut, 24 feed, automats & wheels 7 q 
4—wWildman PB2, 15”, 17”, 18”, 28”, 8 and 10 cut 

2—Queens Model “B”, 60”, 9 & 12 cut, High & Low needles, Jacks 

2—Lamb double head border machines, 7 & 8 cut, with motors 4 
2—Supreme flats, 44”, 7 cut, high & low butt j 


1—Dubied BAN, 56”, 12 cut, Jacquards front & back 
1—Supreme flat mach., 5 cut, 36 

2—Universal flat mach., 62”, 10 & 12 cut 
2—Universal Roto-coners, 20 spindle 


APPRAISALS — LIQUIDATIONS — FINANCING 


600 Broadway, Brooklyn 6, N. Y. EVergreen 7-1145 
Cable: Josko Inc., New York 


MACHINERY FOR SALE 
Wildman PB2’s. One machine 15”, 8 cut. 
One machine 20” 8 cut. Call OR 4-1660 or 
BOX 430B 


FOR SALE 


Queens Tandem head Links and Links machines, 9 
gauge, 48” beds. These machines will make the true 
cable (no needles removed) and also Intarsia work. 


BERGEN KNITTING MILLS 
620 - 38 St., Union City, N. J. UNion 7-1068 


FOR SALE 


2 TAI Philadelphia Jacquard machines, 

; 15 and 16 gauge, or exchange for com- 

parable value in flat equipment 4, 7 
and 10 gauge. 


VARGEO, INC. 
7 John Miller—(N.J.) UNion 5-2600 _ 
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OCTOBER 24, 1960 


FOR IMMEDIATE SALE WANTED FOR CASH Worsted - Zephyr - Synthetics Cotton 
2 Rashel knitters, 24 gauge, 6 bars. Suitable for con- We always carry a large stock of yarns, dyed on 
version to double needle. Must be sold without delay. CALL EV 8 8777 pti pe nf CENTURY 
MU 3-5780 or BOX 430M 
BEN BALIF Brooklyn 6, N.Y. YARN CO. 
WANTED TO BUY 
Philadelphia Jacquard TJ, 6 or 7 cut, 28”, WE BUY SURPLUS KNITTING YARN 
feed, 4 color stripers. Machine and Hand Knitting Sizes 
BOX 4305S ’ WALTER McCOOK & SON, INC. 
711 Arch St. Phile. 6, Pa. Walnut 5-889! 


WANTED 
1—6 or 7 cut Links & Links model iH. 
1—6 or 7 cut TJ. 1—14% cut TJI. 


We are not dealers. 


CALL PLAZA 7-3130 OR WRITE BOX 430C 


WANTED 
Leighton Rackers, All sizes. Any condition. 
q Also Stafford and Holt P.A., rotary and ~—? 
BOX 430F 


WANTED 
4 point Hepworth loopers 
BOX 430 


FOR SALE 


Excellent balanced sweater mill in the metropolitan area—producing high 
quality coarse and fine gauge goods—complete sewing and finishing plant. 


Together with established direct sales business with finest accounts. Reason- 
able price for quick sale made necessary by death of principal. — 


BOX 433 


CONTRACTORS WANTED, CONTRACT WORK WANTED 


JOBBER WANTED 


Long established, reliable knitting mill, making medium to better grade 
bulkies is interested in a reliable jobber doing volume business. We 
have the most modern flat and circular machines, from 5 to 2% cut. 


HYacinth 5-5349 


WANTED 
Knitting only on Raschel machines. We are 
experienced on Raschel knitting for sweaters. 
BOX 428 


CONTRACT WORK WANTED 


2% gauge Leighton and 7 cut Stafford and Holt rackers. 


Knitting only or finished garments. 


BOX 430H 


YARNS WANTED, FOR SALE 


FOR SALE EDFORD YARN CO. 
9 Clifton Place 
FLASTIC YARN FOR KNITTING 


@ All Sizes and Colors MAin 2-1340 


Ladies’ Branded Line Located West 
Seeks Additional Bulky Sweater Resources 
Wool and Orlon. Primarily dyed-to-match. Medium price 


range. Will be East December and January to set 1961 
Fall line. To get ball rolling, write what you make to 


BOX 417 


068 


YARNS FOR SALE - At Reasonable Prices 
900 Ibs.—2/16, 20% black, 6 denier, Orlon Acrylic T-42, relaxed 
300 !bs.—2/20, 50% black, 6 denier, Orlon Acrylic, T-42, reg. 
700 |bs.—1/24, natural, 64s wool 
ibs.—2/36, natural, 64s wool, skeins 
lbs—1/26, natural, 64s wool 
600 ibs.—2/20, natural, 54s wool 
Ibs.—1/32, natural, 64s wool 
ibs.—1/20, 25% black resist, 75% natural, 60s wool 
500 !bs.—1/20, 50% black resist, 50% natural, 60s wool 
lbs.—3% run, grey, 65% garnetted Orlon, 35% wool 
\bs—3% run aqua, 65% garnetted Orlon, 35% wool J 
lbs.—3% run royal, 65% garnetted Orlon, 35% wool 
ibs.—3% run navy, 65% garnetted Orlon, 35% wool = 
> Ibs.—1/3 brown, 100% garnetted Orlon 
0 !bs.—1/3 grey, 100% garnetted Orlon 
900 ibs—2/25 grey heather, 100% virgin Orlon 


BRITE YARNS 


19! Sroadway, Brooklyn 11, N. Y. EVergreen 7-1525 


MILLS WANTED 
Established selling organization doing large volume, 
seeks additional mills with Links and Links and TJ 
equipment making men’s and ladies’ fine and coarse 
gauge sweaters. All replies in strict confidence. 


BOX 4309 


CONTRACT WORK WANTED 


We have 7 cut TJ, 8 cut LH, 4 cut, and all 
types of flat equipment. Looking for connection 
to make knitted suits for 1961. Can design 


and create fabric and any style required. 


BOX 437 
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KNITTED OUTERWEAR TIMgs 


COMMISSION KNITTING WANTED 


SHIPPING DEPARTMENT — ORDER ieee 


MANUFACTURER HAS CAPACITY AVAILABLE 
for knitting on 15 gauge and 9 gauge fully fashioned machines, 
contract looping on 5 point and 12 point collars and plackets, 

and seaming. First class workmanship guaranteed. 
BRUNTON KNITTING MILLS 
Fairbank, Pa. 


on Tompkins machines, fleeces, terries, fur — — WANTED 
fabrics including all types of blends. Over 35 | 7 for prominent knitwear concern. 
years experience. Large production, low prices. - Excellent opportunity for right party. | 
BOX 430P BOX 430L 
KNITTING MILLS BOOKKEEPER WANTED 
Sales agents—requires additional full fashioned mill, experienced 
to make men’s knitted novelty shirts for the major accounts. Also for one girl office. Must be experienced in knit- 
mill having circular machines to make fine gauge sweaters and wear field. Air conditioned office, paid vacations. 
shirts. Contact at once. re 
BOX 430R UL 5-1378 


HELP WANTED 


DUBIED MECHANIC WANTED 
For Second Shift 
Salary Open 
CH 3-3200 


SALESMAN — WESTERN TERRITORY 


Leading knitwear manufacturer has opening for experienced 
salesman calling on wholesale and discount chains. 


BOX 420C 


WANTED 


Knitter on Lebocey circular Jacquard 
machines. Metropolitan area. 


BOX 439 


MECHANIC WANTED 


on Supreme knitting machines. Must be expert on loop cloth. 
Also, 2 and 3 position pattern wheels. Able to originate 


and copy fabrics. All answers strictly confidential. 


EMPIRE STATE MILLS, INC. 
2261 — 45th St., Astoria, L. |. RA 6-6333 


EXPERIENCED MECHANIC WANTED 


hee on flat machine — steady job. _ 
BOX 431 


SEWING DEPARTMENT SUPERVISOR 
WANTED 


Brooklyn sweater mill producing quality sweaters has an 
opening for a take charge supervisor in our sewing depart- 
ment. Production and quality control experience essential. 
Must also be capable of sewing samples and instructing 
help. To this qualified person we can offer an excellent 
opportunity and future. 


BOX 432 


PATTERN MAKER WANTED 


Highly qualified, experienced on ladies’ better 
knitted dresses and suits. Must have expert under- 


standing of producing and finishing garment. 


BOX 430V 


WANTED 
PRODUCTION MAN 


Leading jobber of ladies’ sweaters seeks a 
bright, energetic young man to work with 


our present production personnel. State fully 


your background and experience. 


BOX 430W 
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QCTOBER 24, 1960 


WANTED—PRODUCTION MANAGER 
to take complete charge of sewing and cutting 
departments in medium size mill producing ladies’ 
and men’s sweaters. Our personnel know of this ad. 


BOX 430X 


CLOSE-OUTS WANTED 
CASH PAID fer surplus stocks of Sweaters and Bathing Suits. 


BERNETTE TEXTILE COMPANY 
101 W. 31 St., New York City BRyant 9-5526-7 


PRODUCTION MAN WANTED 


for men’s sweater jobber—knowledge 
of contractors, yarns, machinery, styling, 
etc. Very lucrative offer to right man. 


All replies confidential. 


BOX 435 


KNIT CLOSE-OUTS WANTED 
= Top prices for solids, stripes and fancies. 


Ss. LEVINE AND SONS 
639 N. 2nd St., Allentewn, Pae., HEmiock 5-3578 


POSITIONS WANTED 


_DESIGNER-STYLIST: KNITTED FABRICS 


at present in Canada, wants position in U.S.A. European 
background, Sweden, Belgium. Long American experience. 
First pattern maker. Excellent colorist. 


BOX 430E 


KNITTER AND EXPERT MECHANIC 


Wishes position. TAI, Wildman, etc. PR Brinton, MLW and other 

pattern wheels. Accustomed night shift. Expert fine gauges, bulky, 

ete. 35 years experience all types of circular and flat power, 
including hand machines. References. 


BOX 430J 


RASCHEL ASSISTANT MECHANIC AVAILABLE 
Experienced on Kidde, Mayer, 18 and 24 bar 


lace machines, also analysis and layouts. 
BOX 430N 


NEED CASH FAST? 
YARN CLOSEOUTS WANTED 
Ban-Lon and Orlon Acrylic Small or Large Lots — 
RIDGEWOOD YARN 


EV. 2-8002 


SALES REPRESENTATIVES WANTED, LINES WANTED 


NEW YORK SALES AGENT 


to wholesale trade open for reliable mill 
manufacturing better men’s sweaters. 


BOX 438 


SELLING AGENT WANTED 


to represent leading manufacturer on popular 
priced ladies’ sweaters. Must be well established 
for volume selling. 


All replies will be held confidential. 
BOX 420H 


KNITTER MECHANIC AVAILABLE 


Experienced on flats, bulkies and trimmings. 
1 Able to take full charge. 
BOX 430A 

CLOSEOUTS 


MEN’S AND WOMEN’S QUALITY SWEATERS 
CLOSEOUTS WANTED FOR CASH 


Our discount store sells to isolated areas enabling us to 
take top cash prices and prevent conflict with Main 
Street stores. No quantities too small or too large. 
Upon receipt of your postcard letting us know what you 
have to offer, we will be pleased to visit you with cash. 


BUSINESS OPPORTUNITIES 


PARTNER WANTED 


Plant, consisting of fine gauge circular = 

machines, is interested in an active part- 
ner with capital for bulky machines. 
- 


B & G KNITTING MILLS, INC. 
540 Bushwick Ave., Brooklyn 6, N. Y. Hickory 3-6261 


PARTNER WANTED 


| need an associate with capital to buy out widow’s share 
in a going, lucrative Jacquard knitting mill. Makers 
of better goods only. Plant consists of 14 transfer 
Jacquard machines and are set-up and runnning on 
Jacquard. Includes all auxiliary equipment. Plant is 
running on men’s and ladies’ Jacquard sweaters. 


Call me at plant—Dickens 2-6050 
at home—ESplanade 6-4585 _ 
Morris Lipsky 
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KNITTED OUTERWEA 


TIMES 


WANT TO BUY, SELL 7 
OR EXCHANGE= 
Yarns—Knitting Machinery and 


Equipment—Mill Supplies? 


JOBBERS-= 


Seeking Additional Contractors? 


CONTRACTORS— 
Seeking Additional Work? 


EMPLOYERS— 
Need Additional Help? 


e You're sure to get the results you want—by insert- 
ing an inexpensive ad in the Industry’s Market Place 
Section of the “Times.” 


4 


To Place Your Ad: 
Call Murray Hill 3-7519 or 
Use This Handy Order Blank 


KNITTED OUTERWEAR TIMES 
386 Park Avenue South, New York 16, N. Y. 


Gentlemen: 

(Check one) 

(1) TRADE WANTS DISPLAY AD 


Rates per insertion: 35c per word; 40c if 


O 2” — $11.00 


set in capitals. Box number counts as 2 me 
words. Minimum cost per adv. — $5.50. O 4” — $22.00 
Positions wanted — . 0 10” — $55.00 
Please Enclose Payment With Order, = = 
ADVERTISEMENT 


(0 Check here if you want a confidential box number (replies sent 


to you as we receive them). 


TRADE WANTS. 


RATES: one insertion—35 cents per word. Words set completely in <apit 


— 40 cents per word. Box numbers count as two words. Minimum <ost 

advertisement—S5. 50. Minimum cost of Positions Wanted advertisements 
5.00. Trade Wants for Monday's paper must be in by preced. 
Wednesday 2 P.M. Please enclose payment with your order 


Well known contractor seeks addi- 
tional work on TJ and flat machines. 
Box 434. 


Looping Wanted. 7 point Sotco and 
15 P machines. Quality workman. 
ship guaranteed. Sanders 

Inc., 270 Irving Avenue, B 

N. Y., HYacinth 7-7924. 


Knitting mill for sale. 17 cut, 3¥ 
Philip machine and complete finish. 
ing plant. Reasonable. Cash, terms, 
Rent. Box 430G. 


Contractor wanted on men’s Ban- 
Lon interlock shirts. Mock-fashioned 
sleeves with looped collar. Quality, 
experienced mill only. Box 436. 


LEASE—SALE. LOFTS—BUILD- 


INGS. ALL SIZES—ALL LOCA-_ Salesman wanted with experience in 
TIONS. MILTON WOLF & CO., | the knitted trimming line. 
744 BROAD STREET, NEWARK, | firm. Salary and commission. Box 
NEW JERSEY. MI. 3-8844. 430K. 

WANTED 


Partner with capital and connections for high class 
fully fashioned mill manufacturing ladies’ medium to 
high class sweaters on 15 gauge and 9 gauge machines. 


BOX 430D 


MERCHANDISE WANTED 


WANTED FOR CASH 
MEN’S AND BOYS’ SWEATERS & POLO SHIRTS 


LOUIS SOMERFIELD 1140 B'way, New York 1, W. Y. 
MUrray Hill 3-7856 


SUBSCRIPTION ORDER FORM 


KNITTED OUTERWEAR TIMES 


386 Park Ave. South, New York 16, N. Y. 


Please enter our subscription to the Knitted Outerwear 
Times for one year. Check is enclosed. Domestic — 
$10.00 per year; Canada-Foreign — $15.00 per year. 
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Koret of California spices 
their Goom Bay group 
with the shapeliest, 
zingiest shorts and 
reeds. Secret of their 
figure magic lies in the 
clinging pebble-textured 
stretch fabric by Fair-Tex 
knit of 25% cotton-covered 
}rubber with 75% 

| Durene mercerized 


oixit i 


MERCERIZING 
COMPANY 
CHATTANOOGA, TEN 
NEW YORK + CHICA 
LOS ANGELES * MEBAN 


PROVIDENCE * READING 
PHILADELPHIA 


1ENE® MERCERIZED * DYED AND BLE/ ) + COMBED PEELER SINGLE AND PLY 
7 TURBO AND STAPLE CHEMICAL FIBERS * TUFTING YARNS a 
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SPINNING CO. 


When you buy from Woonsocket you are buying the best! Whether it be cashmere, camels hair, angora, fu 
blends, mohair, lambs wool or other specialty yarn, Woonsocket begins with the world’s finest fibers. Woonsocket proe 
esses them in its own mills, under highly scientific control until the yarn is delivered promptly to your factory. Th 

you are assured of an adaptable resource, able to meet the constantly changing demands of men’s and women’s fashions 


Distributed by AMICALE YARNS, INC., 511 Fifth Ave., New York 17, MUrray Hill 2-1655 ¢ A. M. Krasnoff, 1 Belmont Ave., Bala Cy! 
-Pa., MOhawk 4-6345 © Edgar Worth, 1511 W. Florence Ave., Inglewood, Calif., ORegon 8-4293 ¢ Textile Yarn Co., 222 W. Adam 


Chicago 6, UL, DEarborn 2-5230 ¢ Spun by WOONSOCKET SPINNING CO., 115 Ricard St., Woonsocket, Rhode Island, POplar 9 
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